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BO GIAO DUC VA PAO TAO KY THI TOT NGHIEP TRUNG HQC PHO THONG NAM 2025

PE THI CHINH THUC Moén thi: TIENG ANH
(Dé thi ¢6 04 trang) Thoi gian lam bai: 50 phut, khéng ké thoi gian phdt dé
Ho, tén thi sinh:
S6 bao danh: Ma dé: 1102

Read the passage and mark the letter A, B, C or D on your answer sheet to Indicate the best answer to
each of the following questions from 1 to 8.

When several farmers merge plots into a single "project farm", they use digital tools to make that
teamwork far more effective. GPS mapping, drones, and in-field sensors build a live, shared picture of soil
types, weather shifts, and plant growth. Because everyone works on the same data, the team can settle seeding
dates, determine when to spray, and track machinery in real time. What once depended on guesswork is now
driven by verifiable information.

With GPS technology, farmers, can accurately map out their fields and create customised planting
plans. Seeding machines change their rate on the fly, drones spray pests on targeted zones, and smart spreaders

apply fertiliser only where data shows a need. Because Inputs go exactly where they help, fields yield more

while chemical runoff falls. Trials report considerable savings on seed, fuel, and sprays - benefits the partners

split at the season's end.

Water management is just as precise. Specialised equipment tracks moisture every hour, and forecast
apps predict rain, wind, or heatwaves. Automated pumps deliver measured water amounts to thirsty zones and
stop when a storm is coming, slashing waste and energy bills. The result is steadier yields in dry years, fewer
nutrients washed away, and a smaller water footprint for the whole partnership. Smart irrigation also helps
limit weed growth, reducing herbicide use.

The journey from field to market is equally digital. Cloud platforms record harvest weights, storage
temperatures, and shipment times the moment they change, while blockchain records freeze each entry so
customers can rely on it. Analytic tools browse the records to indicate weak points in the procedure, forecast
prices, and suggest better planting plans for the next season to project partners. This makes project farming
both profitable and sustainable.

(Adapted from https.//www.consumersearch.com)
Question 1. The word settle in paragraph 1 mostly means
A. exchange B. announce C. expect D. decide
Question 2. Which of the following is NOT mentioned in paragraph 1 as information displayed on a live,
shared picture?
A. weather shifts B. soil types C. plant growth D. drones
Question 3. The word their in paragraph 2 refers to
A. fields B. planting plans C. farmers D. Seeding machines

Question 4. Which of the following best paraphrases the underlined sentence in paragraph 2?
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A. As resources are directed to the areas that need them, harvests increase and pollution from excess
chemicals declines.
B. When chemicals are placed only where they are needed, productivity increases yet more overdue
chemicals are released.
C. Precise application of fertilisers and sprays to required areas raises crop output but in tum increases
chemical wastage.
D. There is an increase in chemical wastage and crop output though fewer resources are used for the
indicated land area.
Question 5. The word slashing in paragraph 3 is OPPOSITE in meaning to
A. disposing B. converting C. increasing D. reducing
Question 6. Which of the following is TRUE according to paragraph 4?
A. Buyers have little reliable information on harvest weights and storage temperatures.
B. Farmers regard cloud platforms the best tools to improve the quality of their crops.
C. Project partners are unable to forecast prices of crops in the following season.
D. Analytic tools offer suggestions for better planting plans for the following season.
Question 7. Which paragraph mentions approaches to different weather patterns?
A. Paragraph 2 B. Paragraph 3 C. Paragraph 4 D. Paragraph 1
Question 8. Which paragraph mentions real-time tracking of produce?
A. Paragraph 2 B. Paragraph 1 C. Paragraph 4 D. Paragraph 3
Read the following piece of news and mark the letter A, B, C or D on your answer sheet to indicate the
option that best fits each of the numbered blanks from 9 to 14.
Da Nang International Fireworks Festival (DIFF) 2025

With ten teams worldwide, DIFF 2025 features the largest (9) of participating teams in
its history, and is predicted to be the most thrilling (10) so far.

Z121 Vina Pyrotech, a company (11) by Vietnam Ministry of National Defence, is a
newcomer this year. With thirty years of experience in fireworks, Z121 Vina Pyrotech is expected to deliver
a breathtaking performance. It is among the (12) candidates to win the championship.

From May 31st to July 12th, DIFF 2025 promises a series of spectacular fireworks displays, (13) is
hoped to bring spectators a world-class entertainment experience.

Over the past twelve years, the Da Nang International Fireworks Festival has helped the city (14)

the reputation as "The City of Fireworks" and become an attractive tourist destination.

(Adapted from /htips.//www.vietnamnews.vi)

Question 9. A. volume B. amount C. number D. level
Question 10. A. competition B. competitive C. compete D. competitively
Question 11. A. managed B. managing C. has managed D. is managing

Question 12. A. top B. quick C. high D. smart
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Question 13. A. who B. which C. when D. why
Question 14. A. build up B. goup C. come up D. look up

Mark the letter A, B, C or D on your answer sheet to Indicate the best arrangement of utterances or
sentences to make a cohesive and coherent exchange or text in each of the following questions from 15 to
19.

Question 15.

a. [ had to burn the midnight oil to make engaging lesson plans, expecting to capture my students' attention.
b. The reality, however, was not what I had expected when I completely failed to keep the class under
control despite shouting loudly.

c. This valuable experience was indeed memorable and made me more confident in my career of choice.

d. Working as an Intem at a local high school encouraged me to pursue a teaching career, a demanding

yet rewarding one.

e. Instead of giving up, I reflected on what I had done and made improvements in the following lessons.
A.c—b —-e—a-d B.c—a—-e-d-b C.d-a-b-e-c D.d-b-e-c-a
Question 16.

a. David: T used to, but now I use social media and news apps.

b. Lisa: Same here! It's more convenient, but I think traditional newspapers have their own charm.

c. Lisa: Do you still read newspapers?

d. Lisa: I believe each type has its own value that we can make full use of.

e. David: You're right. They fill us with nostalgia that's hard to replace.

A.d-a-c—-e-b B.c—a-b-e—-d C.d-e-b-a-c D.c—e-d-a-b
Question 17.

a. Tom: Then, text me when you're home.

b. Tom: It's getting late. Would you like me to give you a lift home?

c. Mary: Thanks, but I'm going to walk to the supermarket and then take a bus home.

A.a—-b-c B.b—a-c C.b-c-a D.a-c-Db

Question 18.

Dear Ms Smith,

a. This has been pre — approved, but you need to have this letter and your identification card produced at
the nearest branch to apply.

b. The offer is exclusive and expires on December 3 1st.

c. Your application will be processed, and your card will be issued within 48 hours for immediate use.

d. It is our honour to offer you credit facilities of $6000, affordable with the monthly instalment of $99.

e. Should you require further details, please call 0123888888, or visit any of our branches.

Yours sincerely,

ABC Bank
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A.b—-d-a-c-e B.a-c-d-b-e C.d-a-c-b-e D.c—a-d-b-e
Question 19.

a. The developments demonstrate a clear modemisation of the city of Paragon, transforming it from a
primarily residential locality into a more diverse and economically vibrant area.

b. This shift was further evidenced by the industrialisation of the surrounding agricultural land, with the
appearance of some plants and factories.

c. Residential areas were noticeably transformed, with the replacement of established terraced housing
with new dwellings and the relocation of the original park.

d. Simultaneously, a significant expansion of commercial infrastructure took place, most prominently with.
the construction of a large supermarket and an accompanying car park where housing once stood.

e. Between 2000 and 2015, the outskirts of Paragon city underwent a dramatic reshaping, indicating a
move towards urban regeneration and increased commercial activity.

A.e—d-b-a-c B.e-b-a-c-d C.e—-c—-a—-d->b D.e-c-d-b-a
Read the passage and mark the letter A, B, C or D on your answer sheet to Indicate the best answer to
each of the following questions from 20 to 29.

We seem to be entering a boom era for greenwashing - the tactic of covering routine pollution in eco-
friendly language. [I] Picture running a high-emitting corporation: meaningful decarbonisation would demand
painful negotiations, huge capital outlays, and a full redesign of the business model. Hiring an expert agency
to splash "carbon-neutral" or "net-zero" across products is far easier, buying time while emissions remain
untouched.

Consumers meet this sleight of hand everywhere. Airlines sell "carbon-neutral” flights, filling stations
boast about "net-zero" fuel, and breakfast bacon is re-labelled as planet-safe. Advertising spin is old, yet today
it is manipulated to conceal ongoing environmental damage. Social media influencers and glossy
sustainability reports amplify these claims, broadcasting the narrative far beyond traditional marketing
channels.

The term greenwashing emerged in the 1980s, an era of oil spills and growing climate science, but the
practice has exploded only recently. [II] Intensifying public anxiety over qlobal heating and ecosystem
collapse has placed companies under sharp scrutiny; many boards therefore choose eye-catching PR over the
tougher route of restructuring supply chains, energy sources, and product lines. Regulators on both sides of
the Atlantic are struggling to police false eco-clalins yet enforcement still lags behind corporate ingenuity
Investors, eager to protect short-term returns, frequently applaud these surrace-level initiatives, reinforcing
the cycle. [III] No sector illustrates the issue better than oil and gas. Having realised that denying climate
science now backfires, the industry has swapped denial for Csont Press release tumpet potential resale ventures
renewable ventures while drilling plans expand unabated.

Why does this matter? Greenwashing and climate denial share a core objective: to postpone the deep

emission cuts claimed by scientists as urgent this decade. [IV] Whereas denial disputes the crisis,
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greenwashing misleads the public into believing problems are solved, thereby eroding consumer advocacy of
genuine environmental actions and stalling regulatory reforms. In effect, It acts as a soothing lullaby, guiding

society ever closer to ecological breakdown while fostering a false sense of progress. Exposing the facade-

and Insisting on verifiable, measurable carbon reductions-Is essential if rhetoric is to give way to real

action.
(Adapted from https://www.greenpeace.org.uk)
Question 20. According to paragraph 1, having products claimed as eco-friendly rather than conducting
meaningful decarbonisation will
A. bring about a full redesign of the business model of a company
B. lead to delays without solving the current emission problem
C. cause physical injuries to those involved in the negotiation
D. Involve $pending a huge amount of money paying the agency
Question 21. The word manipulated in paragraph 2 mostly means
A. randomly deployed B. legally regulated
C. purposely adjusted D. hastily produced
Question 22. Which of the following best summarises paragraph 2?
A. The stories about greenwashing reach a much wider audience due to the joint effort of social media and
traditional marketing channels.
B. Commercials for everyday products and services, ranging from holiday bookings to petrol pumps and
bacon packs, are prevalent on unconventional marketing channels.
C. Social media influencers and impressive reports have a role to play in the dissemination of deceptive
environmental claims.
D. Sustainability buzzwords now fill every sector, with their reach being amplified by influencers and
polished reports.
Question 23. What causes corporate boards to adopt greenwashing?
A. Increasing public concern about environmental issues
B. Public pressure on corporations to opt for PR campaigns
C. Growing public interest in the development of climate science
D. Public belief that carbon reductions are unnecessary
Question 24. What challenge do regulators face in monitoring greenwashing claims?
A. Enforcement that falls behind corporate creativity B. Insufficient public support
C. A lack of clear terminology D. Conflicting laws on both sides of the Atlantic
Question 25. The phrase the practice in paragraph 3 refers to
A. global heating B. scrutiny C. climate science D. greenwashing

Question 26. Which of the following best paraphrases the underlined sentence in paragraph 4?
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A. For empty slogans to be realised into moves, revelations about greenwashing and practical measures to
reduce carbon are required.
B. Greenwashing is, in fact, a fallacy and therefore should be replaced by feasible actions which are
encouraged through public movements.
C. To make way for meaningful activities in reality, it is vital to expose the public to proper and specific
measures to reduce emissions.
D. The real solution to the issue of carbon is to verify and measure carbon reductions rather than just raise
public awareness through campaigns.
Question 27. Which of the following can be inferred from the passage?
A. Regulators are effectively utilising the tools and resources to verify most environmental claims, tackling
the wide spread of eco-labels.
B. Greenwashing brings corporations benefits in terms of finance and reputation without having to reform
their core operations.
C. The shift from denying climate science to applying "green" paint reflects high-emitting industries'
genuine commitment to renewables.
D. Investors who value long-term environmental impact put pressure on companies to implement substantial
structural reforms.
Question 28. Where in the passage does the following sentence best fit?
Yet greenwashing is arguably more Insidious.
A. [IV] B. [1IT] C. [11] D.[I]
Question 29. Which of the following best summarises the passage?
A. Greenwashing is surging as firms cover ongoing pollution in eco-friendly rhetoric, distracting the public
and postponing the deep emission cuts scientists deem urgent.
B. High-emitting sectors follow the trend of greenwashing, boasting about promising renewable ventures in
press releases while quietly going on damaging the environment.
C. Instead of investing in meaningful decarbonisation, major emitters have a tendency to opt for denying the
claim of "carbon-neutral" or "net-zero" on their product lines.
D. Once a prevalent strategy of corporations in response to public scrutiny, climate denial is losing its
effectiveness and has to be replaced by greenwashing.
Read the following leaflet and mark the letter A, B, C or D on your answer sheet to indicate the option
that best fits each of the numbered blanks from 30 to 35.
How to Manage Your Money Wisely?

Managing your finances properly is essential for a stable and secure life. (30) , many people

struggle with budgeting and saving and give up their financial plans sooner or later, eventually leading (31)
overspending and financial stress. Here are some tips to well manage your pocket

e Invest some of your money if possible.

Truy cap https://loigicihay.com/ dé xem Ii gidi SGK, SBT, VBT 1l 16p 1 - I18p 12 t&t cd cac mén




LOigiClihCly.com

e Have a bank account with an increasing amount of savings (32) month by setting realistic
financial goals.

e Buy (33) within your price range.

e Track your spending carefully to avoid (34) expenditure on unnecessary purchases.

e Prioritise things that bring you lasting happiness and financial security to get your money's (35)

(Adapted from https://www.thebalancemoney.com)

Question 30. A. However B. Otherwise C. Though D. While
Question 31. A. on B. at C.in D. to
Question 32. A. many B. some C. much D. each
Question 33. A. affordable products quality B. products affordable quality

C. affordable quality products D. products quality affordable
Question 34. A. possessive B. restrictive C. objective D. excessive
Question 35. A. worth B. price C. rate D. cost

Read the following passage and mark the letter A, B, C or D on your answer sheet to indicate the option
that best fits each of the numbered blanks from 36 to 40.

The process of sorting through the various holidays on offer and determining which is the best for you
is inevitably complex and individual personality traits will determine the eventual decision. Some people
undertake a process of extensive problem solving, in which information is sought about a series of products,
36) . Other consumers with no patience to explore a variety of choices (37) , for the
sake of their convenience rather than trying to guarantee that they buy the best possible product. This is known
as limited problem solving.

Many consumers engage in routinised response behaviour, in which choices change relatively little
over time. (38) . Also, some holidaymakers who have been content with a particular company
or destination in the past may opt for the same experience again.

Finally, some consumers will buy on impulse. (39) . It is, in fact, a pattern of behaviour
that is becoming increasingly prevalent - to the dismay of the operators, who then have less scope for forward
planning and reduced opportunities to gain from investing deposits in the short term. (40) where
'distressed stock' needs to be cleared at short notice and this can be stimulated by late availability offers
particularly.

(Adapted from The business of tourism)
Question 36.
A. each of which is evaluated and compared with similar products
B. every one of them undergoes evaluations and comparisons with similar products
C. when it is similarly evaluated and compared with other products

D. those with similarities to other products will be evaluated and compared carefully
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Question 37.
A. be deliberate to confine themselves to a small number of choices

B. being deliberately confined themselves to fewer choices

C will deliberately confine themselves to a small number of choices

D. fewer choices are deliberately confined to themselves

Question 38.

A. Common brands, by contrast, are a pattern among loyal consumers

B. This is a common pattern among brand-loyal consumers, for example

C. By contrast, a consumer-loyal pattern is seen among common brands

D. This is a common example of brands with loyalty to a consumer pattern

Question 39.

A. The products cost little, which means they are better known and more favoured by typical holiday
purchasers

B. While this is more typical of products costing little, it is by no means unknown among holiday purchasers
C. It doesn't matter whether products are unknown, it is typical of purchasers to have holidays costing little
D. In the meantime, holidays costing little are known to be products typically favoured by many purchasers
Question 40.

A. Though such trait of impulse purchasing proves to be valuable

B. So valuable is such purchasing trait that it proves to be impulsive

C Such trait is so impulsive that it proves to be valuable to purchasers

D. Such impulse purchasing proves to be a valuable trait, though

THE END

- Thi sinh khong dwoc swr dung tai liéu;

- Giam thi khong giai thich gi thém.
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HUONG DAN GIAI

Thuc hién: Ban chuyén mon Loigiaihay.com
1.D 2.D 3.D 4. A 5.C 6.D 7.B 8.C 9.C 10. A
11. A 12. A 13.B 14. A 15.C 16.B 17.C 18.C 19.D 20.B
21.C 22.D 23.A 24. A 25.D 26. A 27.B 28. A 29. A 30. A
31.D 32.D 33.C 34.D 35.A 36. A 37.C 38.B 39.B 40.D
HUONG DAN GIAI CHI TIET

Bai doc hiéu 1 —8:

When several farmers merge plots into a single "project farm", they use digital tools to make that
teamwork far more effective. GPS mapping, drones, and in-field sensors build a live, shared picture of soil
types, weather shifts, and plant growth. Because everyone works on the same data, the team can settle seeding
dates, determine when to spray, and track machinery in real time. What once depended on guesswork is now
driven by verifiable information.

With GPS technology, farmers, can accurately map out their fields and create customised planting
plans. Seeding machines change their rate on the fly, drones spray pests on targeted zones, and smart spreaders

apply fertiliser only where data shows a need. Because Inputs go exactly where they help, fields yield more

while chemical runoff falls. Trials report considerable savings on seed, fuel, and sprays - benefits the partners

split at the season's end.

Water management is just as precise. Specialised equipment tracks moisture every hour, and forecast
apps predict rain, wind, or heatwaves. Automated pumps deliver measured water amounts to thirsty zones and
stop when a storm is coming, slashing waste and energy bills. The result is steadier yields in dry years, fewer
nutrients washed away, and a smaller water footprint for the whole partnership. Smart irrigation also helps
limit weed growth, reducing herbicide use.

The journey from field to market is equally digital. Cloud platforms record harvest weights, storage
temperatures, and shipment times the moment they change, while blockchain records freeze each entry so
customers can rely on it. Analytic tools browse the records to indicate weak points in the procedure, forecast
prices, and suggest better planting plans for the next season to project partners. This makes project farming
both profitable and sustainable.

(Adapted from https://www.consumersearch.com)

Tam dich bai doc:

Khi nhiéu néng dan hop nhdt cdc thira ruéng thanh mét “néng trai die dn”’ chung, ho sir dung cdc cong cu kj
thudt so dé khién viéc hop tac hiéu qua hon nhiéu. Ban d6 GPS, mdy bay khéng nguwoi ldi va cdc cam bién
trén déng ruong tao ra mgt burc tranh truc tié'p va duoc chia sé vé loai dat, thay doi thoi tiét va sur phat trién
ciia cdy trong. Vi moi ngueoi déu lam viée trén ciing mot bé dir liéu, nhém cé thé thong nhat ngay gieo hat,
xdc dinh thoi diém phun thuéc va theo déi mday méc theo thoi gian thuc. Nhitng viée trude ddy phy thude vao

phong dodn gic day dwoc dan dat béi thong tin c6 thé kiém chirng.
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Véi cong nghé GPS, néng ddan cé thé ldp ban dé chinh xdc cho ruéng ciia minh va tao ra cdc ké hoach gieo
trong tiry chinh. May gieo hat c6 thé thay doi toc dé ngay trong liic hoat déng, mdy bay khéng ngwoi ldi phun
thuéc triv su vdo cdc khu viee muc tiéu, va thiét bi rai phdn théng minh chi bén & nhitng noi dit liéu cho thdy
¢6 nhu cau. Vi vt tw dwoc dwa chinh xdc dén noi ching phat huy tdc dung, ndng sudt ruéng ting trong khi
lirong héa chat du thira giam. Cdc cudc thir nghiém cho thdy tiét kiém dang ké vé hat giong, nhién liéu va
thuéc — nhitng loi ich ma cdc bén déi tac ciing chia sé vao cudi miia vu.
Quan Iy nuée ciing chinh xdc khong kém. Thiét bi chuyén dung theo déi dé am méi gio, va cdc g dung dir
bdo di dodn mwa, gi6 hodc cdc dot ndng néng. Cac mdy bom tir dong cung cdp leong nwée dwoe do leong
chinh xdc dén nhitng khu viee khé han va ngieng hoat dong khi cé bdo sdp dén, givp giam lang phi va héa don
nang lwong. Két qua la san heong on dinh hon trong nhitng nam khé han, it dwéng chat bi rira tréi hon, va
ddu chdn nude ciia toan b hop tdc xa nhé hon. Hé thong twdi thong minh ciing givip han ché cé dai phat
trién, tir do giam viéc su dung thuéce diét co.
Hanh trinh tir canh dong dén thi truong ciing dwoc sé héa twong tw. Cdc nén tang dam mady ghi lai trong
liwong thu hoach, nhiét dg bao qudn va thoi gian van chuyén ngay khi c6 thay doi, trong khi blockchain ghi
lai tirng muc mét cach bat bién dé khach hang c6 thé tin twdng. Cdc cong cu phdn tich xem xét cac ban ghi dé
chi ra diém yéu trong quy trinh, dw bdo gid ca va dwa ra goi y vé ké hoach gieo trong tot hon cho mia sau
cho cdc déi tac dw an. Piéu nay givip mé hinh canh tac dw én viva sinh lpi vira bén viing.

(Trich tur https://www.consumersearch.com)
Question 1. D
Phuwong phap:
Xéc dinh vi tri cua tir “settle” trong doan 1, dich nghia cua cau c6 chua tir dé hiéu nghia cua tur, lan luot dich
cac dap an dé xac dinh tir dong nghia vai no.
Cach giai:
The word settle in paragraph 1 mostly means
(Tir settle trong doan vin 1 gan nghia nhdt véi )
A. exchange (trao doi)
B. announce (thong bao)
C. expect (trong doi)
D. decide (quyét dinh)
Thong tin: Because everyone works on the same data, the team can settle seeding dates, determine when to
spray, and track machinery in real time.
(Vi moi nguoi déu lam viéc trén ciing mét bé dir liéu, nén nhém cé thé thong nhdt ngdy gieo hat, xdc dinh
thoi diém phun thudc va theo déi mdy méc theo thoi gian thiee.)
=> settle = decide
Dap an: D.
Question 2. C
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Phwong phap:
Doc ludt qua doan 1 dé xac dinh thong tin vé “information displayed on a live, shared picture” tir d6 ddi chiéu
v6i cac dap an dé chon dap an KHONG duoc dé cap dén.

Cach giai:

Which of the following is NOT mentioned in paragraph 1 as information displayed on a live, shared picture?
(Thong tin nao sau day KHONG duoc dé cdp trong doan 1 la thong tin hién thi trén hinh anhtruc tié'p va
dwoc chia sé?)

A. weather shifts

(sur thay doi thoi tiét)

B. soil types

(loai ddt)

C. plant growth

(sw phat trién ciia thuc vat)

D. drones

(may bay khong nguoi lai)

Thong tin: GPS mapping, drones, and in-field sensors build a live, shared picture of soil types, weather shifts,

and plant growth.

(Ban do GPS, mdy bay khéng nguwoi ldi va cdc cam bién trén dong rudng tao ra mét birc tranh tryee tiép, dwoc
chia sé vé loai dat, thay déi thoi tiét va sw phdt trién ciia cdy trong.)

=> “Soil types”, “weather shifts”, and “plant growth” 1a nhitng thong tin dugc trinh chiéu, con “drones’ 1a mot
trong nhirng thir tao ra chiing.

Dap an: C.

Question 3. D

Phuwong phap:

Xéc dinh vi tri cda tr “their” trong doan 2, dich nghia ctia cau c6 chira tir va ddi chiéu lan luot dich cac dap
an dé xac dinh ding danh tir s6 nhidu ma dai tir thay thé.

Cach giai:

The word their in paragraph 2 refers to

(Tir their & doan 2 dang dé cdp dén )

A. fields (nhitng canh dong)

B. planting plans (cdy trong)

C. farmers (nhitng nguwoi nong dan)

D. seeding machines (may gieo hat)

Thong tin: Seeding machines change their rate on the fly, drones spray pests on targeted zones, and smart

spreaders apply fertiliser only where data shows a need.
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(May gieo hat thay déi toc do ngay ldp tirc, mdy bay khéng ngueoi ldi phun thudc trir sdu vao cdc khu viee
muc tiéu va mdy rdi phan théng minh chi bén phén & nhitng noi dit liéu cho thdy can thiét.)

=> their = seeding machines’ (cua mady gieo hat)

Dap an: D.

Question 4. A

Phwong phap:

- Dich nghia cau duogc gach chén trong doan 2 rdi lan luot dich nghia timg dap 4n, so sanh dbi chiéu dé chon
dap an c6 nghia phu hop nhét vé6i cau dugc gach chan do.

Because Inputs go exactly where they help, fields vield more while chemical runoff falls.

(Vi vit tw diege dwa chinh xdc dén noi chiing phat huy tac dung, nang sudt rugng tang lén trong khi lwong héa
chat duw thiva bi giam di.)

Cach giai:

Which of the following best paraphrases the underlined sentence in paragraph 2?

(Cdu nao sau day dién gidi diing nhat cau dwoc gach chan trong doan 2?)

A. As resources are directed to the areas that need them, harvests increase and pollution from excess
chemicals declines. => Sat nghia véi cdu gc nhit

(Khi tai nguyén dwoc phdan bo dén nhitng khu viee can thiét, san leong thu hoach tang va é nhiém do héa
chat duw thiva giam.)

B. When chemicals are placed only where they are needed, productivity increases yet more overdue
chemicals are released. => Sai nghia

(Khi hoa chat chi dwoc dat vao noi can thiét, nang sudt tang nhung lai co nhiéu héa chat quad han duwoc thai
ra.)

C. Precise application of fertilisers and sprays to required areas raises crop output but in tum increases
chemical wastage. => Sai nghia

(Viéc bén phén va phun thuoc chinh xdc vao cdac khu viee can thiét lam ting san leong cdy trong nhung
dong thoi ciing lam tang lirong héa chat bi lang phi.)

D. There is an increase in chemical wastage and crop output though fewer resources are used for the indicated
land area. => Sai nghia

(Lwong héa chat bi lang phi va san lwong cdy trong déu tang mdc du it tai nguyén hon dwoc sir dung cho

dién tich dat da chi dinh.)

Dap an: A.

Question 5. B

Phwong phap:

Xac dinh vi tri cta tir “slashing” trong doan 3, dich nghia cta cau c6 chua tu dé hiéu nghia cua tu, lan luot

dich céc dap an dé xac dinh tur trai nghia véi no.
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Cach giai:
The word slashing in paragraph 3 is OPPOSITE in meaning to

(Tir slashing trong doan van 3 trdi nghia nhdt véi .)

A. disposing (phan ra)

B. converting (chuyén doi)

C. increasing (tang)

D. reducing (giam)

Thong tin: Automated pumps deliver measured water amounts to thirsty zones and stop when a storm is
coming, slashing waste and energy bills.

(Cdc méay bom tw dong cung cdp lwong nuwéc dwoc do hrong chinh xdc dén nhitng khu viee khé han va sé
ngirng hoat dong khi c6 béo sdp dén, giip giam ldng phi va héa don nang lwong.)

=> slasing >< increasing

Dap an: B.

Question 6. D

Phuwong phap:

Lan luot doc va xac dinh tir khoa trong tirng dap an, doc ludt qua doan 4 dé xac dinh thong tin c6 lién quan,
so sanh d6i chiéu dé xac dinh cau PUNG theo noi dung bai doc.

Cach giai:

Which of the following is TRUE according to paragraph 4?

(Théng tin nao sau day la PUNG theo doan 4?)

A. Buyers have little reliable information on harvest weights and storage temperatures. => SAI

(Ngueoi mua c6 rat it thong tin ddng tin cdy vé trong lwong thu hoach va nhiét do bdo quan.)

B. Farmers regard cloud platforms the best tools to improve the quality of their crops. => SAI

(Néng ddn xem cdc nén tang dam mdy la cong cu tot nhat d@é cai thién chdt lwong cdy trong ciia ho.)

C. Project partners are unable to forecast prices of crops in the following season. => SAI

(Cdc doi tac trong dir dn khong thé dy dodn gic néng san trong mia sau.)

D. Analytic tools offer suggestions for better planting plans for the following season. => PUNG

(Cdc c¢éng cu phan tich dwa ra goi y cho cdc ké hoach gieo trong tot hon trong mia vu tiép theo.)

Thong tin: The journey from field to market is equally digital. [A, B] Cloud platforms record harvest weights,

storage temperatures, and shipment times the moment they change. while blockchain records freeze each entry

so customers can rely on it. [C, D] Analytic tools browse the records to indicate weak points in the procedure,

forecast prices, and suggest better planting plans for the next season to project partners. This makes project

farming both profitable and sustainable.
(Hanh trinh tir canh dong dén thi trieong ciing dwoc sé héa twong tw. Cdc nén tang dam mdy ghi lai trong
lirong thu hoach, nhiét dg bdo qudn va thoi gian van chuyén ngay khi ¢6 thay doi, trong khi blockchain ghi

lai tirng muc mot cdch bat bién dé khdach hang c6 thé tin twéng. Cdc cong cu phdn tich xem xét cdc ban ghi dé
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chi ra diém yéu trong quy trinh, dw bdo gid cd va dwa ra goi ¥ vé ké hoach gieo trong tét hon cho mia sau
cho cdc doi tac dw an. Piéu nay gitip mé hinh canh tac dw dn vira sinh loi vica bén viing.)

Dap an: D.

Question 7. B

Phwong phap:

Poc luét qua bai doc dé khoanh ving kién thirc ¢6 chira tir khoa “approaches to different weather patterns”
tir d6 x4c dinh duoc doan nao noi vé viée tiép can nhirng hinh thai thoi tiét khac nhau.

Cach giai:

Which paragraph mentions approaches to different weather patterns?

(Doan van nao nhdc dén viéc tié'p cdn nhitng hinh thdi thoi tiét khac nhau?)

A. Paragraph 2 (Poan 2)

B. Paragraph 3 (Poan 3)

C. Paragraph 4 (Doan 4)

D. Paragraph 1 (Poan 1)

Thong tin: [Poan 3] Specialised equipment tracks moisture every hour, and forecast apps predict rain, wind,
or heatwaves.

(Thiét bi chuyén dung theo déi d¢ am mai gio, va cdc vng dung dw bdo dir dodn mura, gié hodc cdc dot nding
nong.)

Pap an: B.

Question 8. C

Phwong phap:

Doc luét qua bai doc dé khoanh ving kién thirc ¢6 chira tir khéa “real-time tracking of produce” tir d6 xac
dinh duoc doan nao nodi vé viéc theo ddi san pham theo thoi gian thuc.

Cach giai:

Which paragraph mentions real-time tracking of produce?

(Doan van nao dae cdp dén viéc theo doi san phcfm theo thoi gian thuc?)

A. Paragraph 2 (Pogn 2)

B. Paragraph 1 (Poan 1)

C. Paragraph 4 (Poan 4)

D. Paragraph 3 (Poan 3)

Thong tin: [Poan 4] Cloud platforms record harvest weights, storage temperatures, and shipment times the
moment they change, while blockchain records freeze each entry so customers can rely on it.

(Cdc nén tang dam mdy ghi lai trong lwong thu hoach, nhiét d¢ bdo qudn va thoi gian van chuyén ngay khi
c6 su thay doi, trong khi cong nghé blockchain ¢ dinh ting muc ghi d@é khdch hang cé thé yén tam tin tuéng.)
bap an: C.

Question 9. C
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Phwong phap:

Dua vao danh tir s§ nhiéu “teams” va cach st dung cua céc lugng tu dé chon dap an ding.

With ten teams worldwide, DIFF 2025 features the largest (9) of participating teams in its
history, and is predicted to be the most thrilling (10) so far.

(V6i mueoi doi trén toan thé gidi, DIFF 2025 ¢6 sw gép mdt clia (9) déi tham gia I6m nhdt trong
lich st va dwoc du dodn la (10) Iy ky nhat cho dén nay.)

Cach giai:

A. volume (n): dm lirong => a volume of + danh tir khong dém duoc; sai ngit phap

B. amount (n): lwgng/ s6 lwong => an amount of + danh tir khong dém dugc; sai ngir phap

C. number (n): con s6/ chit s6 => a number of + danh tir khong dém duoc; dung ngit phap

D. level (n): mite @6 => a level of + danh tir khong dém dwoc => danh tir khéng dém duoc; sai ngir phap
Cau hoan chinh: With ten teams worldwide, DIFF 2025 features the largest (9) number of participating
teams in its history, and is predicted to be the most thrilling (10) so far.

(Voi muwoi doi trén toan thé gioi, DIFF 2025 co sy gop mdt cua (9) $6 doi tham gia lon nhat trong lich su va
dwoc dy doan la (10) Iy ky nhat cho dén nay.)

bap an: C.

Question 10. A

Phwong phap:

Sau cdu trac so sanh nhat “the most thrilling” phai 13 danh tir.

With ten teams worldwide, DIFF 2025 features the largest number of participating teams in its history, and
is predicted to be the most thrilling (10) so far.

(V&i muwoi ddi trén toan thé gici, DIFF 2025 ¢6 sw g6p mdt ciia sé dgi tham gia I6n nhat trong lich sir va
dwoc di doan la (10) Iy ky nhdt cho dén nay.)

Cach giai:

A. competition (n): su canh tranh => ding nglt phap

B. competitive (adj): mang tinh canh tranh => sai ngilt phap

C. compete (v): canh tranh => sai ngit phap

D. competitively (adv): mot cach canh tranh => sai ngilt phap

Cau hoan chinh: With ten teams worldwide, DIFF 2025 features the largest number of participating teams in
its history, and is predicted to be the most thrilling (10) competition so far.

(V6i muwoi ddi trén toan thé gici, DIFF 2025 ¢6 sw g6p mdt ciia (9) s6 ddi tham gia lom nhat trong lich sit va
dwege dw dodn la (10) sw canh tranh ly ky nhdt cho dén nay.)

Pap an: A.

Question 11. A

Phwong phap:
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Phén tich thanh phan cau da c6 cha ngit “a company” + dong tir “is” + tin ngit “a newcomer this year” =>
chd tréng phai 1a ménh dé quan hé bo nghia cho danh tir chi vat “a company” va mang bi dong vi sau chd

tréng 1a “by Vietnam Ministry of National Defence”.

7121 Vina Pyrotech, a company (11) by Vietnam Ministry of National Defence, is a
newcomer this year.

(Z121 Vina Pyrotech, mot cong ty do B¢ Quéc phong Viét Nam (10) , la mot cai tén moi trong
nam nay.)

Cach giai:

A. managed (Ved): duwoc quan Iy => 1t gon ménh dé dang bi dong; diing ngir phap

B. managing (V-ing): qudn Iy => rat gon ménh dé quan hé dang chii dong; sai ngit phap

C. has managed => thi hién tai hoan thanh; sai ngt phap

D. is managing => thi hién tai tiép dién; sai ngit phap

Cau hoan chinh: Z121 Vina Pyrotech, a company managed by Vietnam Ministry of National Defence, is a
newcomer this year.

(Z121 Vina Pyrotech, mét cong ty do B Quoc phong Viét Nam qudn 1y, la mét cdi tén méi trong ndm nay.)
Dap an: A.

Question 12. A

Phwong phap:

Dua vao danh tir “candidates” va sy két hop ctia cac tinh tir dé chon dap an phi hop nhét tao thanh cau c6
nghia.

It is among the candidates to win the championship.

(N6 nam trong nhitng ikng cir vién tranh chirc vo dich.)

Cach giai:

A. top (adj): hang ddu => top candidates: nhitng tng ctr vién hang dau

B. quick (adj): nhanh chong

C. high (adj): cao

D. smart (adj): thong minh

Cau hoan chinh: It is among the top candidates to win the championship.

(N6 nam trong nhitng g cir vién hang dau tranh chire vé dich.)

Dap an: A.

Question 13. B

Phuwong phap:

Dua vao diu phay trudce chd tréng, dong tir “is” sau chd tréng va cach sir dung cua cac dai tir quan hé dé chon

dap an dang.
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From May 31st to July 12th, DIFF 2025 promises a series of spectacular fireworks displays, (13)
is hoped to bring spectators a world-class entertainment experience.

(Tir ngay 31 thang 5 dén ngay 12 thang 7, DIFF 2025 hira hen mang dén mét loat man trinh dién phdo hoa

ngoan muc, diege ky vong sé mang dén cho khan gi mot trai nghiém gidi tri ddng cdp thé gioi.)

Cach giai:

A. who: ngieoi ma => dai tir quan hé thay thé cho danh tir chi nguoi; sai ngir phap

B. which: diéu ma => dtng sau déu phiy, thay thé cho ca ménh dé phia trudc; ding ngit phap

C. when: khi => sai ngit phap vi sau “when” phai 1a ménh dé

D. why: tai sao => sai ngit phap vi sau “why” phai 1a ménh dé

Cau hoan chinh: From May 31st to July 12th, DIFF 2025 promises a series of spectacular fireworks

displays, which is hoped to bring spectators a world-class entertainment experience.

(Tir ngay 31 thang 5 dén ngay 12 thang 7, DIFF 2025 hira hen mang dén mét loat man trinh dién phdo hoa

ngoan muc, diéu ndy dwoc ky vong sé mang dén cho khdn gia mét trai nghiém gidi tri dang cdp thé giéi.)

Pap an: B.

Question 14. A

Phuwong phap:

- Dich nghia cau dé bai dé hiéu dugc ngir canh cia cau.

- Dich nghia cac CUM PONG TU va lan lugt dién cac dap 4n vao chd tréng dé chon dugc dap an phu hop

nhat tao thanh cau ¢ nghia.

Over the past twelve years, the Da Nang International Fireworks Festival has helped the city (14)
the reputation as ""The City of Fireworks'" and become an attractive tourist destination.

(Trong suét muoi hai nam qua, Lé héi Phdo hoa Quéc té Pa Nang da givip thanh phd nén danh

tiéng la “Thanh phé ciia phédo hoa” va tré thanh mét diém dén du lich hdp dan.)

Cach giai:

A. build up (phr. v): gdy dirng => build up a reputation: gay dung danh tiéng

B. go up (phr. v): di lén

C. come up (phr. v): dén gan

D. look up (phr. v): tra ciru/cai thién

Cau hoan chinh: Over the past twelve years, the Da Nang International Fireworks Festival has helped the city

build up the reputation as "The City of Fireworks" and become an attractive tourist destination.

(Trong suét muoi hai nam qua, Lé héi Phdo hoa Quéc té Pa Nang da givip thanh phé gdy dung nén danh

tiéng la “Thanh phé ciia phdo hoa” va tré thanh mét diém dén du lich hdp dan.)

Pap an: A.

Bai hoan chinh:

Da Nang International Fireworks Festival (DIFF) 2025
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With ten teams worldwide, DIFF 2025 features the largest (9) number of participating teams in its history,
and is predicted to be the most thrilling (10) competition so far.
Z121 Vina Pyrotech, a company (11) managed by Vietnam Ministry of National Defence, is a newcomer this
year. With thirty years of experience in fireworks, Z121 Vina Pyrotech is expected to deliver a breathtaking
performance. It is among the (12) top candidates to win the championship.
From May 31st to July 12th, DIFF 2025 promises a series of spectacular fireworks displays, (13) which is
hoped to bring spectators a world-class entertainment experience.
Over the past twelve years, the Da Nang International Fireworks Festival has helped the city (14) build up
the reputation as "The City of Fireworks" and become an attractive tourist destination.
Tam dich:

Lé héi Phdo hoa Quéc té Pa Néing (DIFF) 2025
Véi mueoi dgi thi dén tir khdp noi trén thé gici, DIFF 2025 ¢6 so lwong ddi tham gia déng nhat trong lich sir
va duoc dy doan sé la cudc thi kich tinh nhat cho dén nay.
Z121 Vina Pyrotech, mét cong ty do B6 Quéc phong Viét Nam quén Iy, la mt cdi tén méi trong ndm nay. Vi
ba muwroi nam kinh nghiém trong linh viee phdo hoa, Z121 Vina Pyrotech dwoc ky vong sé mang dén mot man
trinh dién ngoan muc. Ddy la mot trong nhitng vmg cir vién hang dau cho chirc vé dich.
Tir ngay 31 thang 5 dén ngay 12 thang 7, DIFF 2025 hita hen mang dén mét loat man trinh dién phdo hoa
ddc sdc, diéu ma dwoc ky vong sé mang dén cho khdn gid trai nghiém gidi tri ddng cdp thé gidi.
Trong suét muoi hai nam qua, Lé hgi Phdo hoa Quéc té Pa Nang da gép phan gitip thanh phé xdy dwng danh
tiéng la “Thanh phé ciia phdo hoa” va tré thanh mét diém dén du lich hdp dan.
Question 15. C
Phuwong phap:
- Tan dung t6i da céc lién két tir va su twong quan 13p lai cac tir trong cau dé lién hé dén thir tu sap xép hop
ly.
- Dich nghia cac cau va sép xép thep thir tu cua cac dap an duogc cho sao cho dugc bai hdi thoai hoan chinh
phu hop véi ngir canh.
a. [ had to burn the midnight oil to make engaging lesson plans, expecting to capture my students' attention.
(Téi dd phdi thirc khuya dé soan nhitng ké hoach bai giang hdp dan, véi hy vong thu hit dwoc sie chii ¥ ciia
hoc sinh.)
b. The reality, however, was not what I had expected when I completely failed to keep the class under control
despite shouting loudly.
(Tuy nhién, thiee té khéng nhu t6i mong doi khi téi hoan toan khéng thé kiém sodt 6p hoc dit dd la hét rit to.)

c. This valuable experience was indeed memorable and made me more confident in my career of choice. =>

Dai tur “this” phai thay cho mét sy viéc da nhéc dén trude d6 nén khong thé 14 cAu mé du doan; loai A, B.

(Trdi nghiém quy gid nay thire sy ddng nhé va khién t6i t tin hon véi nghé nghiép ma minh dé chon.)
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d. Working as an intern at a local high school encouraged me to pursue a teaching career, a demanding yet
rewarding one.

(Lam thye tdp sinh tai mot truong trung hoc dia phwong da khuyén khich t6i theo dudi nghé gido — mot nghé
doi hoi nhiéu nhwng ciing day phan thuéng.)

e. Instead of giving up, I reflected on what I had done and made improvements in the following lessons.
(Thay vi bo cugc, t6i da suy ngam vé nhitng gi minh da lam va cdi thién trong cdc tiét hoc tiép theo.)

Cach gidi:

Thu ty ding:d—a—-b—-e—c¢

(d) Working as an Intem at a local high school encouraged me to pursue a teaching career, a demanding yet
rewarding one. (a) I had to burn the midnight oil to make engaging lesson plans, expecting to capture my
students' attention. (b) The reality, however, was not what I had expected when I completely failed to keep
the class under control despite shouting loudly. (e) Instead of giving up, I reflected on what I had done and
made improvements in the following lessons. (¢) This valuable experience was indeed memorable and made
me more confident in my career of choice.

Tam dich

Lam thiee tdp sinh tai mot treong trung hoc dia phirong di khuyén khich téi theo dudi nghé gido — mot nghé
doi héi nhiéu nhwng ciing day phan thwong. Téi dd phdi thire khuya dé soan nhitng ké hoach bai gidng hdp
dan, véi hy vong thu hit dwoc si chii y ciia hoc sinh. Tuy nhién, thiee té khéng nhw t6i mong doi khi t6i hoan
toan khéng thé kiém sodt 16p hoc di dd 16n tiéng qudt mang. Thay vi bo cude, t6i da suy ngdm vé nhirng gi
minh dd lam va cdi thién trong cdc tiét hoc tiép theo. Trdi nghiém quy gid nay thyc sw ddng nhé va khién téi
twe tin hon véi nghé nghiép ma minh da chon.

Dap an: C.

Question 16. B

Phuwong phap:

Dua vao sy tuong ung gitra cac cau ddi - dép giira 2 nhan vat dé chon cac cap cau hoi thoai dung tir d6 chon
duogc th tu sap xép ding cho ca bai hoi thoai.

- Céc cau hoi thuong 1a cau mo dau hoi thoai.

a. David: I used to, but now I use social media and news apps.

(Truoc ddy co, nhung gio to dung mang xa hoi va cac wng dung tin tiec.)

b. Lisa: Same here! It's more convenient, but I think traditional newspapers have their own charm.

(T6 ciing vdy! Dir tién loi hon thit, nhing té nghi bdo gidy van cé nét hdp dan riéng.)

¢. Lisa: Do you still read newspapers? => cau hoi yes/ no thich hop 1am cau mo dau hoi thoai; loai A, C.
(Céu con doc bdo gidy khéng?)

d. Lisa: I believe each type has its own value that we can make full use of.

(T6 tin rang méi loai déu cé gid tri riéng ma ta cé thé tin dung toi da.)
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e. David: You're right. They fill us with nostalgia that's hard to replace.
(Cdu néi diing. Chiing goi cho ta cam gidc hodi niém khé c6 thé thay thé.)

Cach giai:

Thu ty ding: c—a—-b—-e—d

c. Lisa: Do you still read newspapers?

(Cdu con doc bdo gidy khéng?)

a. David: I used to, but now I use social media and news apps.

(Truoc day co, nhung gio to dung mang xa hoi va cac wng dung tin tiec.)

b. Lisa: Same here! It's more convenient, but I think traditional newspapers have their own charm.
(Té ciing vay! Dut tién loi hon that, nhung t6 nghi bdo gidy van c6 nét hap dan riéng.)
e. David: You're right. They fill us with nostalgia that's hard to replace.

(Cdu néi diing. Chiing mang lai cam gidc hodi niém khé c6 thé thay thé.)

d. Lisa: I believe each type has its own value that we can make full use of.

(T6 tin rang méi loai déu cé gid tri riéng ma ta c6 thé tan dung tot.)

bap an: B.

Question 17. C

Phwong phap:

Quan sét cac luot 101 nhan thdy Tom ¢ nhiéu luot 151 hon Mary nén Tom phai 14 nguoi bat dau va két thuc
hoi thoai => loai A, B.

a. Tom: Then, text me when you're home.

(Vay thi nhdn cho & khi cdu vé téi nha nhé.)

b. Tom: It's getting late. Would you like me to give you a lift home?

(Troi bat dau mudn roi. Cdu c6 mudn té dwea vé khong?)

c¢. Mary: Thanks, but I'm going to walk to the supermarket and then take a bus home.
(Cdam on, nhing té dinh di b t6i siéu thi roi bat xe buyt vé nha.)

Cach giai:

Tht ty ding: b—c—a

b. Tom: It's getting late. Would you like me to give you a lift home?

(Troi bat dau mudn roi. Cdu c6 muon t6 dwea vé khong?)

c. Mary: Thanks, but I'm going to walk to the supermarket and then take a bus home.
(Cdam on, nhung t6 dinh di b t6i siéu thi roi bat xe buyt vé nha.)

a. Tom: Then, text me when you're home.

(Vay thi nhdn cho t6 khi cdu vé t6i nha nhé.)

bap an: C.

Question 18. C

Phwong phap:
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- Tan dung t6i da céc lién két tir va su twong quan lp lai cac tir trong cau dé lién hé dén thir tu sap xép hop
ly.

- Dich nghia cac cau va sép xép thep thir tu cua cac dap an dugc cho sao cho dugc bai hdi thoai hoan chinh
phu hop véi ngilr canh.

Dear Ms Smith,

(Kinh gui ba Smith,)

a. This has been pre-approved, but you need to have this letter and your identification card produced at the
nearest branch to apply. => dai tir “this” phai thay cho su viéc di dugc dé cap trude do nén khong thé 13 cau
mé dau thu; loai A, C, D.

(Khodn vay nay da diegc phé duyét truée, nhing ba can mang theo thw ndy va thé can cwée dén chi nhanh
gan nhat dé lam thi tuc dang ky.)

b. The offer is exclusive and expires on December 31st.

(Uu dai nay la danh riéng va sé hét han vao ngay 31 thang 12.)

c. Your application will be processed, and your card will be issued within 48 hours for immediate use.

(Ho so ciia ba sé dwoc xir Iy va thé sé dwoc phdt hanh trong vong 48 gio dé sir dung ngay ldp tirc.)

d. It is our honour to offer you credit facilities of $6000, affordable with the monthly instalment of $99.
(Chiing téi rat vinh hanh dwoc cung cdp cho ba han mirc tin dung tri gid 6000 dé la, véi khodn trd gép hang
thang hop ly la 99 dé la.)

e. Should you require further details, please call 0123888888, or visit any of our branches.

(Néu ba cin thém théng tin, vui long goi s6 0123888888 hodc dén bat ky chi nhdnh nao ciia chiing t6i.)
Yours sincerely,

(Trdn trong,)

ABC Bank

(Ngdn hang ABC)

Cach giai:

Thu ty ding:d—a—-c—b —e

Dear Ms Smith,

(d) It is our honour to offer you credit facilities of $6000, affordable with the monthly instalment of $99. (a)
This has been pre-approved, but you need to have this letter and your identification card produced at the
nearest branch to apply. (¢) Your application will be processed, and your card will be issued within 48 hours
for immediate use. (b) The offer is exclusive and expires on December 31st. (e) Should you require further
details, please call 0123888888, or visit any of our branches.

Yours sincerely,

ABC Bank

Tam dich:

Kinh guwi ba Smith,
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(d) Chiing téi rdt vinh hanh dwoc cung cdp cho ba mét han mike tin dung tri gid 6000 dé la, véi khodn tra gép
hang thang hop 1y la 99 d6 la. (a) Khoan vay nay da dwoc phé duyét triede, nhung ba can mang theo thie nay
va thé can cwde dén chi nhanh gan nhdt dé lam thii tuc ding ky. (c) Ho so ciia ba sé dwoe xir 1y va thé sé diege
phat hanh trong vong 48 gic dé sir dung ngay. (b) Uu dai nay la déc quyén va sé hét han vao ngdy 31 thing
12. (e) Néu ba can thém théng tin chi tiét, vui long goi s6 0123888888 hodc dén bat ky chi nhanh nao ciia
chung toi.

Tran trong,

Ngan hang ABC

Pap an: C.

Question 19. D

Phuwong phap:

- Tan dung tbi da céc lién két tir va su trong quan lip lai cac tir trong cau dé lién hé dén thu tu sip xép hop
ly.

- Dich nghia cac cau va sép Xép thep thtr tu cua cac dap an dugc cho sao cho dugc bai hdi thoai hoan chinh
phu hop véi ngilr canh.

a. The developments demonstrate a clear modernisation of the city of Paragon, transforming it from a primarily

residential locality into a more diverse and economically vibrant area. => cu mang nghia tong hop cac y da
dé cap trudc do; thich hop lam cau két thuc doan.

(Nhitng thay doi nay thé hién qud trinh hién dai héa ré rét ciia thanh pho Paragon, bién noi ddy tir mét khu
vuee chu yéu la dan cu thanh mot khu vuc da dang va soi dong vé kinh té. )

b. This shift was further evidenced by the industrialisation of the surrounding agricultural land, with the
appearance of some plants and factories.

(Sw thay déi nay cang dwege ciing c6 boi qud trinh céng nghiép héa cdac vimg dat néng nghiép xung quanh,
VGi sw xudt hién ciia mét s6 nha may va xi nghiép.)

c. Residential areas were noticeably transformed, with the replacement of established terraced housing with
new dwellings and the relocation of the original park.

(Céc khu ddn cw da thay doi ré rét, véi viéc thay thé cdc day nha lién ké cii bang cdc ngdi nha méi va di doi
cong vién ban dau.)

d. Simultaneously, a significant expansion of commercial infrastructure took place, most prominently with

the construction of a large supermarket and an accompanying car park where housing once stood.
(Déng thoi, co so ha tcfng thwong mai ciing duwoc mo rong dang ké, noi bat la viéc xay dung mot siéu thi lon
va bdi ddu xe tai noi tung la khu dan cw.)

e. Between 2000 and 2015, the outskirts of Paragon city underwent a dramatic reshaping, indicating a move

towards urban regeneration and increased commercial activity.
(Trong khodng thoi gian tir nam 2000 dén 2015, ving ngogi é ciia thanh phé Paragon d trdi qua mét sw thay

doi manh mé, cho thdy xu hwéng tdi phdt trién dé thi va gia tang hoat déng thwong mai.)
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Cach giai:
Tho ty ding: e—c—d—-b-a

(e) Between 2000 and 2015, the outskirts of Paragon city underwent a dramatic reshaping, indicating a move
towards urban regeneration and increased commercial activity. (¢) Residential areas were noticeably
transformed, with the replacement of established terraced housing with new dwellings and the relocation of
the original park. (d) Simultaneously, a significant expansion of commercial infrastructure took place, most
prominently with the construction of a large supermarket and an accompanying car park where housing once
stood. (b) This shift was further evidenced by the industrialisation of the surrounding agricultural land, with
the appearance of some plants and factories. (a) The developments demonstrate a clear modernisation of the
city of Paragon, transforming it from a primarily residential locality into a more diverse and economically
vibrant area.

Tam dich:

(e) Trong khodng thoi gian tir nam 2000 dén 2015, viing ngoai 6 cia thanh phé Paragon da trdi qua mét sw
thay doi dang ké, cho thdy xu hwdng tdi phat trién do thi va gia tang hoat déng thiwong mai. (c) Cac khu dén
cuw da thay déi ré rét, véi viéc nhitng day nha lién ké lau doi dwoc thay thé bang cdc ngdi nha méi va cong
vién ban dau dwoe di doi. (d) Pong thoi, co sé ha tang thiwong mai ciing dwoc mé réng ddang ké, néi bét la
viéc xay dung mot siéu thi lon va bai dau xe di kem tai noi tung la khu ddn cu. (b) Su thay doi nay cang dwoc
ciing cé béi qud trinh céng nghiép héa cdc ving ddt néng nghiép xung quanh, véi sw xudt hién ciia mot sé
nha mady va xi nghiép. (a) Nhitng thay doi nay thé hién qud trinh hién dai héa ré rét cia thanh pho Paragon,
bién noi ddy tuw mot khu vuce chu yéu la ddn cw thanh mot khu vuec da dang va soi dong vé kinh té.

Dap an: D.

Bai doc hiéu 20-29:

We seem to be entering a boom era for greenwashing - the tactic of covering routine pollution in eco-friendly
language. [I] Picture running a high-emitting corporation: meaningful decarbonisation would demand painful
negotiations, huge capital outlays, and a full redesign of the business model. Hiring an expert agency to splash
"carbon-neutral" or "net-zero" across products is far easier, buying time while emissions remain untouched.
Consumers meet this sleight of hand everywhere. Airlines sell "carbon-neutral" flights, filling stations boast
about "net-zero" fuel, and breakfast bacon is re-labelled as planet-safe. Advertising spin is old, yet today it is
manipulated to conceal ongoing environmental damage. Social media influencers and glossy sustainability
reports amplify these claims, broadcasting the narrative far beyond traditional marketing channels.

The term greenwashing emerged in the 1980s, an era of oil spills and growing climate science, but the practice
has exploded only recently. [II] Intensifying public anxiety over qlobal heating and ecosystem collapse has
placed companies under sharp scrutiny; many boards therefore choose eye-catching PR over the tougher route
of restructuring supply chains, energy sources, and product lines. Regulators on both sides of the Atlantic are
struggling to police false eco-clalins yet enforcement still lags behind corporate ingenuity Investors, eager to

protect short-term returns, frequently applaud these surrace-level initiatives, reinforcing the cycle. [III] No
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sector illustrates the issue better than oil and gas. Having realised that denying climate science now backfires,
the industry has swapped denial for Csont Press release tumpet potential resale ventures renewable ventures
while drilling plans expand unabated.

Why does this matter? Greenwashing and climate denial share a core objective: to postpone the deep emission
cuts claimed by scientists as urgent this decade. [IV] Whereas denial disputes the crisis, greenwashing
misleads the public into believing problems are solved, thereby eroding consumer advocacy of genuine
environmental actions and stalling regulatory reforms. In effect, It acts as a soothing lullaby, guiding society

ever closer to ecological breakdown while fostering a false sense of progress. Exposing the facade- and

Insisting on verifiable, measurable carbon reductions-Is essential if rhetoric is to give way to real action.

Tam dich bai doc:

Chiing ta dwong nhw dang bude vao ky nguyén biing né ciia “greenwashing” — chién thudt che ddy 6 nhiém
thwong nhdt bang ngon ngit than thién véi méi truong. Hay hinh dung ban dang diéu hanh mét tdp doan phat
thdi cao: viéc khir carbon mét cach cé y nghia sé doi héi cac cudc dam phan khé khén, chi phi von khong 16
va mot suw tdi cau triic hoan toan mé hinh kinh doanh. Trong khi dé, thué mét cong ty truyén théng dé dan
nhén “carbon trung tinh” hay “phdt thai rong bang 0" 1én san pham lai dé dang hon nhiéu — vira tiét kiém
thoi gian, vira giit nguyén lwong khi thdi.

Nguoi tiéu dimg gap chiéu tro nay ¢ khdp noi. Cdc hdng hang khéng ban vé mdy bay “carbon trung tinh”,
tram xang khoe khoang vé loai nhién liéu “phdt thai rong bang 0, va thit xéng khoi budi sang dege dan nhén
la thén thién véi hanh tinh. Qudng cdo ddanh béng hinh anh von da cé tir ldu, nhung ngay nay né bi loi dung
dé che giau nhitng ton hai méi trwong dang tiép dién. Cdc influencer trén mang xd héi va cdc bdo cdo bén
vitng bong bdy khuéch dai nhitng tuyén bé nay, lan truyén ciu chuyén vieot xa cdc kénh tiép thi truyén thong.
Thudt ngit “greenwashing” xudt hién tir nhitng nam 1980, thoi ky ciia cdc vy tran dau va sw phat trién ciia
khoa hoc khi hdu, nhung hanh vi ndy chi thét sw bing né trong nhitng ndm gan ddy. Méi lo ngai ngdy cang
gia ting ciia cong chiing vé s néng 1én toan cau va su sup dé ciia hé sinh thdi da dit cdc cong ty dudi dp liec
nghiém trong; nhiéu ban lanh dao vi thé chon cach danh béng hinh anh thay vi con dwong khé khan hon la
tGi cdu triie chudi cung trng, nguon nang lwong va dong san pham. Cdac co quan qudn Iy & ca hai bén bo Pai
Tdy Duwong dang vit Ion dé kiém sodt nhitng tuyén bé méi truong sai léch, nhung viéc thue thi van tut lai phia
sau sw tinh vi cua doanh nghiép. Cac nha dau tw, von muén bao vé loi nhudn ngcfn han, thuwong hoan nghénh
nhitng sdng kién bé ndi nay, vé tinh tiép tay cho vong ldp dy.

Khéng nganh ndo thé hién vin dé ré hon nganh dau khi. Sau khi nhdn ra rang viéc phii nhdn khoa hoc khi
hdu gio ddy phan tac dung, nganh ndy déd chuyén tir chdi bo sang tuyén truyén bang théng cdo bdo chi, khoe
khoang vé cdc dir an ndang liwong tdi tao trong khi van mé réng cdc ké hoach khoan dau khéng ngirng nghi.
Tai sao diéu nay lai quan trong? “Greenwashing” va phii nhdn bién doi khi hdu c6 ciing muc tiéu cot 16i: tri
hodn viéc cdt giam heong khi thai sdu — diéu ma cdc nha khoa hoc khang dinh la cdp bdch trong thip ky nay.
Trong khi phit nhdn thi bdc bé cudc khing hodng, “greenwashing” lai danh lira cong ching rang van dé da

dwoc gidi quyét, tir dé lam suy yéu cdc hanh déng bdo vé méi truong thuc chdt ciia nguoi tiéu ding va lam
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chdm lai cdc cdi cach vé chinh sdch. Trén thuc té, né giong nhw mot khiic ru ru ngi, dwa xa hoi tién gan hon
toi sy sup do sinh thdi trong khi gieo vao long nguoi cam gidac sai léch vé su tién bg. Vach tran l6p vo boc
nay — va khang dinh vao nhitng hanh dong giam khi thai cé thé kiém chirng va do lwong — la diéu thiét yéu
néu chiing ta muén bién 16i néi thanh hanh dong thiee té.

Question 20. B

Phwong phap:

Doc doan 1 dé tim thong tin vé “having products claimed as eco-friendly rather than conducting meaningful
decarbonisation” tir d6 d6i chiéu véi cac dap an dé chon ra dap an ding nhat dién vao chd tréng.

Cach giai:

According to paragraph 1, having products claimed as eco-friendly rather than conducting meaningful
decarbonisation will

(Theo doan 1, viéc tuyén bé san pham than thién véi méi trirong thay vi thwe hién khir carbon mét cdach c6 y
nghia sé .)

A. bring about a full redesign of the business model of a company

(dan d@én viéc tdi cau triic hoan toan mé hinh kinh doanh ciia mét céng ty)

B. lead to delays without solving the current emission problem

(dan dén si tri hoan ma khéong gidi quyét diege van dé phat thai hién tai)

C. cause physical injuries to those involved in the negotiation

(gdy ra thwong tich vé thé chdt cho nhitng nguwoi tham gia dam phadn)

D. involve spending a huge amount of money paying the agency

(lién quan d@én viéc chi mét khoan tién Ién dé tra cho cong ty truyén théng)

Thong tin: Hiring an expert agency to splash "carbon-neutral" or "net-zero" across products is far easier,
buying time while emissions remain untouched.

(Thué mét céng ty chuyén nghiép dé rdi day cdc nhan "trung hoa carbon" hay "phdt thdi rong bang 0" 1én
sdn pham thi dé hon nhiéu, givip kéo dai thoi gian trong khi liwong khi thai thwc té van khéng thay doi.)

Cau hoan chinh: According to paragraph 1, having products claimed as eco-friendly rather than conducting
meaningful decarbonisation will lead to delays without solving the current emission problem.

(Theo doan 1, viéc tuyén bé san pham than thién véi méi truong thay vi thiee hién khir carbon mét cach c6
nghia sé dan dén sw tri hodn ma khéng giai quyét dwoc van dé phat thdi hién tai.)

Dap an: B.

Question 21. C

Phuwong phap:

Xac dinh vi tri ctia tr “manipulated” trong doan 2, dich nghia cta cau c6 chua tu dé hiéu nghia cua tur, lan
luot dich cac dap an dé xac dinh tir ddng nghia véi né.

Cach giai:

The word manipulated in paragraph 2 mostly means
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(Tir manipulated trong doan 2 gan nghia nhat véi .)
A. randomly deployed

(dwoc trién khai mot cach ngdu nhién)

B. legally regulated

(dwoc quan Iy theo phdp ludt)

C. purposely adjusted

(dwoc diéu chinh mot cach ¢6 chi dich)

D. hastily produced

(dwoc san xudt mot cach voi vang)

Thong tin: Advertising spin is old, yet today it is manipulated to conceal ongoing environmental damage.
(Chiéu tro qudng cdo von khéng méi, nhung ngdy nay né bi loi dung dé che gidu nhitng ton hai méi truong
dang tiép dién.)

=> manipulated = purposely adjusted

Chon C.

Question 22. D

Phuwong phap:

Poc lu6t doan 2 dé ndm ndi dung chinh sau d6 lan luot doc tung dap an dé chon dugc dap an tom tat doan 2
day du va dung nhit.

[Poan 2] Consumers meet this sleight of hand everywhere. Airlines sell "carbon-neutral" flights, filling
stations boast about "net-zero" fuel, and breakfast bacon is re-labelled as planet-safe. Advertising spin is old,
yet today it is manipulated to conceal ongoing environmental damage. Social media influencers and glossy
sustainability reports amplify these claims, broadcasting the narrative far beyond traditional marketing
channels.

(Nguweoi tiéu ding gap phdi chiéu tro danh lira ndy ¢ khdp noi. Cdc hing hang khéng ban nhitng chuyén bay
“carbon trung tinh”, tram xdng thi khoe khoang vé logi nhién liéu “phdt thdi rong bang 0, va thit xong khoi
an sang dwoe dan nhan lai la an toan cho hanh tinh. Thii thudt quang cdo khéng phai la diéu méi, nhwng ngdy
nay né bi loi dung dé che gidu nhitng tén hai méi truong dang tiép dién. Céc influencer trén mang xd hoi va
nhitng bdn bdo cdo bén viing béng bdy khuéch dai nhitng tuyén bé nay, lan truyén cau chuyén vieot xa cdc
kénh tiép thi truyén thong.)

Cach giai:

A. The stories about greenwashing reach a much wider audience due to the joint effort of social media and
traditional marketing channels.

(Nhitng cdu chuyén vé greenwashing tiép can dwegc lwong khdn gia rong 1om hon nho sw phoi hop gitta mang
xd hoi va cdc kénh tiép thi truyén thong.)

B. Commercials for everyday products and services, ranging from holiday bookings to petrol pumps and bacon

packs, are prevalent on unconventional marketing channels.
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(Oudng cdo cho cdc san pham va dich vu hang ngay, tir dat ky nghi dén tram xang va goi thit xong khéi, xudt
hién phé bién trén cdc kénh tiép thi phi truyén théng.)

C. Social media influencers and impressive reports have a role to play in the dissemination of deceptive
environmental claims.

(Cdc influencer trén mang xd hdi va nhing ban bdo cdo dn twpng dong vai tro trong viéc lan truyén cdc tuyén
b6 méi trieong mang tinh danh lira.)

D. Sustainability buzzwords now fill every sector, with their reach being amplified by influencers and polished
reports.

(Cac tur ngir vé phat trién bén vitng hién tran ngdp moi linh vue, voi tam danh huwong dwoc khuéch dai béi cdc
influencer va nhitng ban bdo cdo dwoc trau chudt.)

=> Poan nay noi vé cach “greenwashing lan rong qua influencer va bao cdo bong bay” => t6m gon chinh xac
nhit 1a dap an D

Pap an: D.

Question 23. A

Phuwong phap:

\
A 66

Doc luét qua bai doc dé xac dinh doan vin chira thong tin vé “causes corporate boards to adopt
greenwashing” tir 46 d6i chiéu véi cac dap an dé chon nguyén nhéan dung.

Cach giai:

What causes corporate boards to adopt greenwashing?

(Piéu gi khién ban lanh dao cdc cong ty lira chon hanh vi greenwashing?)

A. Increasing public concern about environmental issues

(M6i quan tdm ngdy cang ting ciia cong chiing vé cac van dé méi triong)

B. Public pressure on corporations to opt for PR campaigns

(Ap liee tir cong chiing budc cdc cong ty phdi lwa chon cdc chién dich quan hé cong chiing)

C. Growing public interest in the development of climate science

(S quan tam ngay cang Ién ciia cong chiing dén sie phat trién ciia khoa hoc khi hdu)

D. Public belief that carbon reductions are unnecessary

(Niém tin ciia cong chiing rang viéc cdt giam carbon la khéng can thiéf)

Thong tin: [Poan 3] Intensifying public anxiety over global heating and ecosystem collapse has placed
companies under sharp scrutiny; many boards therefore choose eye-catching PR over the tougher route of
restructuring supply chains, energy sources, and product lines.

(Si lo ldng ngdy cang tang ciia cong chiing vé tinh trang néng lén toan cdu va sy sup dé ciia hé sinh thdi da
khién cdc cong ty phdi chiu sw gidm sdt chdt ché; do o, nhiéu héi dong quan tri lwa chon quan hé cong chiing
gdy chii y thay vi con dwong khé khan hon la tdi cdu tric chudi cung vmg, nguon ndang leong va dong sdn
phdm.)

Pap an: A.
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Question 24. A
Phwong phap:
Doc ludt qua bai doc dé xac dinh doan van chira thong tin vé “regulators face in monitoring greenwashing
claims” tir d6 d6i chiéu voi cac dap an dé chon dap an dung.

Cach giai:

What challenge do regulators face in monitoring greenwashing claims?

(Co quan quan 1y gdp phdi thach thire gi trong viéc gidm sat cdc tuyén bé greenwashing?)

A. Enforcement that falls behind corporate creativity

(Viéc thuc thi tut hdu so voi su sang tao cua doanh nghiép)

B. Insufficient public support

(Thiéu sw ving hé tir cong chiing)

C. A lack of clear terminology

(Thiéu thudt ngit ré rang)

D. Conflicting laws on both sides of the Atlantic

(Ludt phdp mau thuan gitta hai bo Pai Tdy Dwong)

Thong tin: [Poan 3] Regulators on both sides of the Atlantic are struggling to police false eco-clalins yet
enforcement still lags behind corporate ingenuity.

(Cdc co quan qudn Iy & ca hai bén bo Pai Tdy Dwong dang gdp khé khan trong viéc kiém sodt cdc tuyén bé
moi truong sai léch, tuy nhién viéc thuc thi van tut lai phia sau so voi su tinh vi cua doanh nghiép.)

Dap an: A.

Question 25. D

Phuwong phap:

Xéc dinh vi tri cta tir “the practice” trong doan 3, dich nghia ctia cau c6 chira tir dé hiéu nghia cua tir, lan
luot dich cac dap an dé xac dinh tir ddng nghia voi no.

Cach giai:

The phrase the practice in paragraph 3 refers to

(Cum the practice trong doan 3 dé cip dén )

A. global heating (néng Ién toan cdu)

B. scrutiny (sw giam sat ky lwong / sw xem xét chat ché)

C. climate science (khoa hoc khi hdu)

D. greenwashing (hanh vi “tdy xanh”’)

Thong tin: The term greenwashing emerged in the 1980s, an era of oil spills and growing climate science,
but the practice has exploded only recently

(Thudt ngit "greenwashing" xudt hién vao nhitng nam 1980, thoi ky ciia cdc vu tran dau va sw phdt trién cia
khoa hoc khi hdu, nhing hanh vi ndy chi méi biing né trong thoi gian gan day.)

=> the practice = greenwashing
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Pap an: D.
Question 26. A

Phwong phap:

Dich nghia ciu dugc gach chan trong doan 4 rdi 1an luot dich nghia timg dap 4n, so sanh dbi chiéu dé chon
dap an c6 nghia phu hop nhét véi cau duge gach chan do.

Exposing the facade- and Insisting on verifiable, measurable carbon reductions-Is essential if rhetoric

is to give way to real action.

(Vach tran 16p vé boc — va kién quyét yéu cau nhitng hanh déng cdt giam carbon ¢ thé kiém chirng va do
liwong dwoc — la diéu then chot néu mudn nhitng 10i néi hoa my nhwong ché cho hanh dong thuc té.)

Cach giai:

A. For empty slogans to be realised into moves, revelations about greenwashing and practical measures to
reduce carbon are required. => nghia trong duong véi cau goc

(Pé nhitng khau hiéu sdo rong cé thé tré thanh hanh déng, can phdi vach tran greenwashing va thuc hién
cdc bién phdp thiét thwe nham giam hrong carbon.)

B. Greenwashing is, in fact, a fallacy and therefore should be replaced by feasible actions which are
encouraged through public movements. => sai vé nghia so vdi cau gbc

(Greenwashing thuc chat la mot nguy bién va vi thé nén duoc thay thé bcing cdc hanh dong kha thi duoc
thiic day qua phong trao cong dong.)

C. To make way for meaningful activities in reality, it is vital to expose the public to proper and specific
measures to reduce emissions. => sai vé nghia so v&i cau gdc

(Pé mo dwong cho nhitng hanh dong cé y nghia trong thuwc té, diéu quan trong la phdi cho cong chiing thdy
cdc bién phdp phit hop va cu thé nham gidam phdt thdi.)

D. The real solution to the issue of carbon is to verify and measure carbon reductions rather than just raise
public awareness through campaigns. => sai vé nghia so véi cau gdc

(Gidi phdp thwce sw cho van dé carbon la kiém chirng va do leong viéc cdt gidm carbon thay vi chi ndng cao
nhén thire cong dong qua cdc chién dich.)

Pap an: A.

Question 27. B

Phuwong phap:

Lan luot doc va xac dinh tir khoa trong tirng dap an, doc ludt qua bai doc dé xac dinh thong tin c6 lién quan,
so sanh d6i chiéu dé xac dinh cau SUY LUAN ding theo ndi dung bai doc.

Cach giai:

A. Regulators are effectively utilising the tools and resources to verify most environmental claims, tackling

the wide spread of eco-labels. => SAI
(Cdc co quan quan 1y dang sir dung hiéu qua cdc cong cu va nguon lyc dé xac minh hau hét cac tuyén bé vé

méi truong, gidi quyét tinh trang lan rong ciia cdc nhan sinh thdi.)
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Thong tin: [Poan 3] Regulators on both sides of the Atlantic are struggling to police false eco-clalins yet
enforcement still lags behind corporate ingenuity.

(Cdc co quan quan Iy & cd hai bo Pai Tdy Dwong dang né lwc kiém sodt cdc nhan hiéu sinh thai gid mao
nhung viéc thye thi van con chdm so véi sw sang tao ciia cdc cong ty.)

B. Greenwashing brings corporations benefits in terms of finance and reputation without having to reform

their core operations. => PUNG

(Greenwashing mang lai cho cdc cong ty loi ich vé tai chinh va danh tiéng ma khéng can phdi cdi té6 hoat
déng cot 16i ciia ho.)

Thong tin: [Poan 1] We seem to be entering a boom era for greenwashing - the tactic of covering routine
pollution in eco-friendly language. [...]. Hiring an expert agency to splash "carbon-neutral" or "net-zero"
across products is far easier, buying time while emissions remain untouched.

(Duwong nhir chiing ta dang budce vao thoi ky bing né ciia "greenwashing” - mét chién thudt che ddy 6 nhiém
thwong xuyén bang ngén ngir than thién véi méi truong. [...]. Viéc thué mét cong ty chuyén gia dé qudng ba
"trung hoa carbon" hodc "khéng phdt thai rong” trén toan bé san pham dé dang hon nhiéu, vira tiét kiém thoi
gian vira khéong dnh hwéng dén leong khi thdi.)

C. The shift from denying climate science to applying "green" paint reflects high-emitting industries' genuine

commitment to renewables. => SAI

(Viéc chuyén tir phu nhdn khoa hoc khi hqu sang “t6 mau xanh” phdan anh cam két thuc sw cia céc nganh
phadt thai cao d6i véi nang lwong tdi tao.)

Thoéng tin: [Poan 3] Having realised that denying climate science now backfires, the industry has swapped
denial for Csont Press release tumpet potential resale ventures renewable ventures while drilling plans expand
unabated.

(Nhdn ra rang viéc phit nhdn khoa hoc khi hdu hién nay sé phan tic dung, nganh céng nghiép nay da chuyén
tir phii nhdn sang Csont Press release tumpet cdc dw dn ban lai tiém ndng cdc dir dn ndng hrong tdi tao trong
khi cdc ké hoach khoan van tié:z) tuc mo rong.)

D. Investors who value long-term environmental impact put pressure on companies to implement substantial

structural reforms. => SAI

(Céc nha dau tw coi trong tac dong méi truong dai han gdy dp lic lén cdc cong ty nham thue hién cdc cdi
cach co cdu sdu rong.)

Thong tin: [DPoan 1] Picture running a high-emitting corporation: meaningful decarbonisation would demand
painful negotiations, huge capital outlays, and a full redesign of the business model. Hiring an expert agency
to splash "carbon-neutral" or "net-zero" across products is far easier, buying time while emissions remain
untouched.

(Hay twong twong viéc diéu hanh mot tdp doan phdt thai cao: viéc gidam thiéu carbon mét cach hiéu qua sé

doi héi nhitng cudc dam phdan khé khdn, chi phi von khong 16 va viéc thiét ké lai toan bé mé hinh kinh doanh.
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Viéc thué mét cong ty chuyén gia dé dp dung tiéu chudn "trung hoa carbon" hodc "khéng phat thdi rong" cho
cdc san pham sé dé dang hon nhiéu, vira tiét kiém thoi gian vira khéng anh hwong dén heong khi thai.)

bap an: B.

Question 28. A

Phwong phap:

Dich nghia cau dugc cho, nghia cua céu tai vi tri dugc danh dAu va mdi lién hé gitra céc cau dé xé4c dinh vi
tri thich hop dat cau vao sau cho tao thanh doan van hoan chinh.

Cach giai:

Cau sau day phu hop nhét ¢ vi tri nao trong doan van?

(Where in the passage does the following sentence best fit?)

Yet greenwashing is arguably more insidious.

( Tuy nhién, greenwashing dwoc cho la con tinh vi va nguy hiém hon.)

A. [1IV]

B. [1II]

C. [II]

D. [I]

[Doan 4] Why does this matter? Greenwashing and climate denial share a core objective: to postpone the deep
emission cuts claimed by scientists as urgent this decade. Yet greenwashing is arguably more insidious.
[IV] Whereas denial disputes the crisis, greenwashing misleads the public into believing problems are solved,
thereby eroding consumer advocacy of genuine environmental actions and stalling regulatory reforms. In
effect, It acts as a soothing lullaby, guiding society ever closer to ecological breakdown while fostering a false
sense of progress. Exposing the facade- and Insisting on verifiable, measurable carbon reductions-Is essential
if rhetoric is to give way to real action.

(Tai sao diéu nay lai quan trong? Viéc tcfy xanh va phu nhdan bién doi khi hdu cé chung mot muc tiéu cot 16i:
tri hodn viéc cdt giam khi thai sdu ma cdc nha khoa hoc cho la cdp béach trong thip ky nay. Tuy nhién, viéc
tdy xanh dwoc cho la con xdo quyét hon. [1V] Trong khi viéc phii nhén phii nhdn cuéc khing hodng, thi viéc
tdy xanh lai danh liva cong ching, khién ho tin rang cdc van dé da dwoc giai quyét, tir d6 lam x6i mon suw ving
hé ciia nguoi tiéu ding déi voi cac hanh dong bdo vé méi trweong thuwe sw va tri hodn cdc cdi cdch quy dinh.
Trén thuc té, né hoat dong nhu mot bai hat ru ém diu, dan dat xa héi ngay cang tién gci‘n hon dén su Sup do
sinh thai, déng thoi nuoi duwong mot cam giac tién bé sai lam. Viéc vach tran bo mdt gia tao - va viéc khang
khang doi giam phat thai carbon cé thé kiém chirng va do lwong dwoc - la diéu can thiét néu muon 1oi néi
suéng nhwong ché cho hanh déng thuc sir.)

Pap an: A.

Question 29. A

Phwong phap:
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Poc luét bai doc dé ndm nodi dung chinh sau do lan luot doc tung dap an dé chon dugc dap an tom tat toan
bd bai doc dy du va ding nhét.

Cach giai:

A. Greenwashing is surging as firms cover ongoing pollution in eco-friendly rhetoric, distracting the public
and postponing the deep emission cuts scientists deem urgent.

(Greenwashing dang gia ting khi cdc cong ty che ddy tinh trang 6 nhiém dang dién ra bang ngoén ngir thin
thién véi méi trong, danh lac huéng cong ching va tri hodn viéc cdt giam khi thai sdu ma cac nha khoa hoc
cho la cdp bdch.)

B. High-emitting sectors follow the trend of greenwashing, boasting about promising renewable ventures in
press releases while quietly going on damaging the environment.

(Cdc nganh phdt thdi cao chay theo xu hwdng greenwashing, khoe khoang vé cdc dir an nang heong tdi tao
ddy hira hen trong thong cdo bdo chi trsong khi am tham tiép tuc gdy hai cho méi truong.)

C. Instead of investing in meaningful decarbonisation, major emitters have a tendency to opt for denying the
claim of "carbon-neutral" or "net-zero" on their product lines.

(Thay vi dau tu vdo viéc khir carbon mét cach ¢é ¥ nghia, cdc bén phdt thai Iém c6 xu hwdng chon cdch phi
nhén cdc tuyén bo “carbon trung tinh” hodc “phdt thdi rong bang 0” trén dong san pham ciia ho.)

D. Once a prevalent strategy of corporations in response to public scrutiny, climate denial is losing its
effectiveness and has to be replaced by greenwashing.

(Tirng la mét chién lwoc phé bién ciia cdc cong ty nham déi phd véi sw gidm sat cia céng ching, viéc phii
nhdn bién doi khi hdu dang mat dan hiéu qua va budc phdi dwoc thay thé bang greenwashing.)

Dap an: A.

Question 30. A

Phuwong phap:

Duya vio nghia ctia ciu trude chd trong va cach sir dung cta cac LIEN TU va lan luot dién cac dap an vao
chd tréng dé chon duoc dap an phi hop nhit tao thanh cau c6 nghia.

Managing your finances properly is essential for a stable and secure life. (30) , many people
struggle with budgeting and saving and give up their financial plans sooner or later, eventually leading
(31) overspending and financial stress. Here are some tips to well manage your pocket.

(Oudn Iy tai chinh ding cach la diéu can thiét cho mét cudc séng on dinh va an toan. (30) , nhiéu
nguwoi gdp khoé khdn trong viée ldp ngdn sach va tiét kiém, va sém mudn gi ciing tir bé ké hoach tai chinh ciia
minh, cudi cing dan (31) chi tiéu qud mike va cang thang tai chinh. Dwéi ddy la mét s6 meo dé quan
Iy t6t tii tién cia ban.)

Cach giai:

A. However: tuy nhién => phu hop véi ngit canh ctua doan

B. Otherwise: mdt khac thi => khong phu hgp v6i nglr canh cua doan

C. Though: tuy nhién => sai ngit phéap vi khi “though” dtmg dau ciu thi sau n6 khong duoc c6 dau phay
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D. While: trong khi => sai ngir phap vi khi “though” dtmg dau cdu thi sau n6 khong duoc c6 dau phay
Cau hoan chinh: (30) However, many people struggle with budgeting and saving and give up their financial
plans sooner or later, eventually leading (31) overspending and financial stress. Here are some tips
to well manage your pocket.

((30) Tuy nhién, nhiéu nguwoi gip khé khén trong viéc ldp ngan sdch va tiét kiém, va sém mudn gi ciing tir bo
ké hoach tai chinh ciia minh, cudi cing dan (31) chi tiéu qud mikc va cang thang tai chinh. Duwéi ddy
la mét s6 meo dé qudn Iy tot tiii tién cia ban.)

Dap an: A.

Question 31. D

Phwong phap:

Dua vao dong tir “lead” dé chon gi6i tir ding két hop véi no.

However, many people struggle with budgeting and saving and give up their financial plans sooner or
later, eventually leading (31) overspending and financial stress. Here are some tips to well
manage your pocket.

(Tuy nhién, nhiéu ngwoi gip khé khin trong viéc ldp ngdn sach va tiét kiém, va sém mudn gi ciing tir bo ké
hoach tai chinh ciia minh, cudi cing dan (31) chi tiéu qud mire va cdng thang tai chinh. Dwdi déy la
mét s6 meo dé quan ly {6t tiii tién ciia ban. )

Cach giai:

Cum dong tir “lead to + N” (ddn dén cdi gi)

Cau hoan chinh: However, many people struggle with budgeting and saving and give up their financial plans
sooner or later, eventually leading (31) to overspending and financial stress. Here are some tips to well manage
your pocket.

(Tuy nhién, nhiéu ngueoi gdp khé khan trong viéc ldp ngan sach va tiét kiém, va sém mudn gi ciing tir bo ké
hoach tai chinh ciia minh, cudi ciing dan (31) dén chi tiéu quda mirc va cang thang tai chinh. Dudi ddy la mét
s6 meo dé quan Iy tot tii tién ciia ban.)

Dap an: D.

Question 32. D

Phwong phap:

Dua vao danh tir s6 it “month” (thdng) va cach str dung cua cac luong tir dé chon dap an dung.

Cach giai:

A. many (nhiéu) + danh tir s6 nhiéu => sai ngit phap

B. some (mdt s6/ mét vai) + danh tir s nhiéu => sai ngir phap

C. much (nhiéu) + danh tir khéng dém dugc => sai ngit phap

D. each (mdi) + danh tir s6 it => dung ngir phap

Cau hoan chinh: Have a bank account with an increasing amount of savings each month by setting realistic

financial goals.
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(Hay co mot ’tc‘li khodn ngdn hang véi sé tién tiét kiém tang dan méi thang bang cdch ddt ra cdc muc tiéu tai
chinh thuc te.)

Dap an: D.

Question 33. C

Phwong phap:

Dua vao quy tic sap xép tir loai trong cum danh tir dé chon dap 4n dung.

Buy (33) within your price range.

(Hay mua trong kha nang chi tra cua ban.)

Cach giai:

Thir ty sap xép trong cum danh tir: tinh tir + danh tir phu (phai ¢ dang s6 it) + danh tir chinh (c6 thé dang s6
nhiéu)

affordable (adj): ré, phit hop tii tién => tinh tir

quality (n): chdt lwong => danh tir phy

products (n-s): nhitng san phdam => danh tir chinh

Cau hoan chinh: Buy affordable quality products within your price range.

(Héy mua nhitng san pham chdt lwong va cé gid phdi chang trong kha ndng chi tra ciia ban.)

Dap an: C.

Question 34. D

Phuwong phap:

- Dich nghia ciu dé bai dé hiéu dugc ngit canh cia cau.

- Dich nghia cac TINH TU va lan luot dién cac dap an vao chd trong dé chon duoc dap an phu hop nhét tao

thanh cau c6 nghia.

Track your spending carefully to avoid (34) expenditure on unnecessary purchases.
(Theo déi chi tiéu ciia ban mot cach cdn thdn dé tranh viéc cho nhitng mén do khéng can thiét.)
Cach giai:

A. possessive (adj): so hitu

B. restrictive: han ché

C. objective: khdach quan / muc tiéu

D. excessive: qud murc

Cau hoan chinh: Track your spending carefully to avoid excessive expenditure on unnecessary purchases.
(Theo doi chi tiéu cua ban mot cach can than dé tranh viéc chi tiéu qua muec cho nhitng mon do khong can
thiét.)

Dap an: D.

Question 35. A

Phwong phap:
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Dua vao cum tir “get your money” dé chon tir dung két hop tao thanh cum thanh ngir ding va phu hop véi
ngit canh cia cau.

Prioritise things that bring you lasting happiness and financial security to get your money's

(Uu tién nhitng diéu mang lai cho ban niém hanh phiic lau dai va sw an toan tdi chinh dé )
Cach giai:

A. worth (n): gid tri

B. price (n): gid ca

C.rate (n): 7 l¢

D. cost (n): chi phi

Ta c6 thanh ngir (idiom): get your money’s worth (xitng ddng véi sé tién dé bo ra)

Cau hoan chinh: Prioritise things that bring you lasting happiness and financial security to get your money's
worth.

(Uu tién nhitng dieu mang lai cho ban niém hanh phic ldu dai va sy an toan tai chinh dé ximg ddang vdi so

tién ban bé ra.)
Dap an: A.

Bai hoan chinh:

How to Manage Your Money Wisely?

Managing your finances properly is essential for a stable and secure life. (30) However, many people
struggle with budgeting and saving and give up their financial plans sooner or later, eventually leading (31)
to overspending and financial stress. Here are some tips to well manage your pocket.

e Invest some of your money if possible.

e Have a bank account with an increasing amount of savings (32) each month by setting realistic

financial goals.

e Buy (33) affordable quality products within your price range.

e Track your spending carefully to avoid (34) excessive expenditure on unnecessary purchases.

e Prioritise things that bring you lasting happiness and financial security to get your money's (35) worth.

(Adapted from https://www.thebalancemoney.com)
Tam dich:
Lam thé nao dé quan 1y tién bac mét cach khén ngoan?

Quan Iy tai chinh ding cdach la diéu can thiét cho mét cude song on dinh va an toan. (30) Tuy nhién, nhiéu
nguwoi gdp khoé khdn trong viée ldp ngdn sach va tiét kiém, va sém mudn gi ciing tir bé ké hoach tai chinh ciia
minh, cudi ciing dan (31) dén chi tiéu qua mirc va cdng thang tai chinh. Diwdi ddy la mét s6 meo dé quan 1y
16t tii tién cua ban.
« Néu ¢ thé, hdy dau tw mdt phan tién ciia ban.
« C6 mot tai khodn ngdn hang véi sé tién tiét kiém ngay cang tang (32) méi thang bang cach ddt ra cdc muc

tiéu tai chinh thuc té.
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* Mua (33) sdn pham chit lwong gid cd phdi chéing trong pham vi ngan sdch cia ban.
« Theo déi chi tiéu can thdn dé tranh chi tiéu (34) qud miec cho nhitng khodn mua sam khéng can thiét.
« Uu tién nhitng thir mang lai cho ban hanh phiic ldu dai va sw an toan tai chinh dé (35) xieng ddng véi sé
tién ban bé ra.

(Trich tw https://www.thebalancemoney.com)
Question 36. D
Phuwong phap:
Vi trude chd tréng dd c6 ménh dé hoan chinh “Some people undertake a process of extensive problem solving”
+ ménh dé quan hé “in which information is sought about a series of products” => chd tréng ¢6 thé 13 ménh
dé doc 1ap/ phu thudc.
Can dich nghia ctia cac dap an va 1an luot dién vao chd trdng sao cho tao thanh ciu hoan chinh c6 nghia phu
hop.
Some people undertake a process of extensive problem solving, in which information is sought about a
series of products, (36)
(Mot s6 ngueoi thue hién qud trinh gidi quyét van dé mét cach ky lwdng, trong dé ho tim kiém thong tin vé mét

loat san pham, .)

Cach giai:
A. each of which is evaluated and compared with similar products => khong phu hgp vdi nglt canh
(méi san pham déu dwoe danh gia va so sanh véi cdc san pham tiwong ti)

B. every one of them undergoes evaluations and comparisons with similar products => sai ngit phap ¢ cum

tir “every one of them” nén thay bang “each of them”

C. when it is similarly evaluated and compared with other products => khong phu hgp v&i ngit canh

(khi dwege danh gid va so sanh twong tie véi cdc san pham khdc)

D. those with similarities to other products will be evaluated and compared carefully => phu hop véi nglr
canh

(nhitng san pham cé diém twong dong véi cdac san pham khdc sé dwge danh gid va so sanh can thin)

Céu hoan chinh: Some people undertake a process of extensive problem solving, in which information is
sought about a series of products, those with similarities to other products will be evaluated and
compared.

(M{t s6 ngueoi thwe hién qud trinh gidi quyét van dé mét cach ky ludng, trong do ho tim kiém thong tin vé mét
loat san pham, va nhitng san pham cé diém twong dong véi cdc san pham khéc sé dwoc danh gid va so sanh.)
Pap an: A.

Question 37. C

Phwong phap:

Phén tich thanh phan ciu ta thiy trudc chd tréng 13 chii ngit s6 nhiéu “Other consumers” va sau chd tréng 1a

tan ngir “for the sake of their convenience” => chd tréng phai 1a dong tir dugc chia theo thi dung.
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Other consumers with no patience to explore a variety of choices (37) _  , for the sake of their
convenience rather than trying to guarantee that they buy the best possible product.
(Nhitng nguoi tiéu ding khdc khong di kién nhan dé kham phd nhiéu lea chon khdc nhau (37) i
sw tién loi ciia ho thay vi co gdng dam bdo rang ho mua dwge san pham tot nhat cé thé.)
Cach giai:
A. be deliberate to confine themselves to a small number of choices => sai ngit phap vi dong tir “be” chua
duoc chia theo thi
B. being deliberately confined themselves to fewer choices => sai nglt phap vi dong tir “being” chua dugc
chia theo thi

C. will deliberately confine themselves to a small number of choices => thi tuong lai don diing ngit phap

(s€ 6 ¥ gidi han ban than trong mét vai lwa chon)

D. fewer choices are deliberately confined to themselves => sai ngit phap vi thira chu ngir “fewer choices”
Cau hoan chinh: Other consumers with no patience to explore a variety of choices (37) will deliberately
confine themselves to a small number of choices, for the sake of their convenience rather than trying to
guarantee that they buy the best possible product.

(Nhitng ngueoi tiéu dimg khdc khong di kién nhan dé kham phd nhiéu lea chon khdc nhau (37) sé ¢6 ¥ gidi

han ban than trong mot vai lwa chon, vi su tién loi cua ho thay vi co gang dam bao rang ho mua dwoc san

phdm tot nhat cé thé.)

Pap an: C.

Question 38. B

Phwong phap:

Vi chd tréng can mot cau hoan chinh nén can dua vao nghia cta cac cau trude va sau nd dé xac dinh sy
twong quan tir d6 chon dap an c6 nghia phu hgp véi ca doan.

Many consumers engage in routinised response behaviour, in which choices change relatively little over time.
(38) . Also, some holidaymakers who have been content with a particular company or destination
in the past may opt for the same experience again.

(Nhiéu nguoi tiéu ding cé hanh vi phan ieng theo théi quen, trong dé cdc lwa chon thay déi twong doi it theo
thoi gian. (38) . Ngodi ra, mét sé du khdch da hai long véi mét cong ty hodc diém dén cu thé
trong qud khir c6 thé sé liwa chon lai trdi nghiém dé.)

Cach giai:

A. Common brands, by contrast, are a pattern among loyal consumers => khong phu hgp véi ngilr canh
(Ngwoc lai, cdc thieong hiéu phé bién la mét mé hinh trong sé nhitng nguoi tiéu ding trung thanh)

B. This is a common pattern among brand-loyal consumers, for example => phu hop véi ngir canh

(Pdy la mét mé hinh phé bién trong sé nhitng nguoi tiéu ding trung thanh véi thieong hiéu, vi du)

C. By contrast, a consumer-loyal pattern is seen among common brands => khong phu hop véi nglt canh

(Ngwoc lai, mot mé hinh trung thanh véi nguoi tiéu dimg dwoc thdy trong sé cdc thiwong hiéu phé bién)
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D. This is a common example of brands with loyalty to a consumer pattern => khong phu hop véi nglr canh
(Pdy la mét vi du phé bién vé cdc thiwong hiéu c6 long trung thanh véi mét mé hinh ngweoi tiéu ding)

Doan hoan chinh: Many consumers engage in routinised response behaviour, in which choices change
relatively little over time. (38) This is a common pattern among brand-loyal consumers, for example.
Also, some holidaymakers who have been content with a particular company or destination in the past may
opt for the same experience again.

(Nhiéu nguoi tiéu ding cé hanh vi phan vmg theo théi quen, trong dé cdc lira chon thay doi twong doi it theo

thoi gian. (38) Pdy la mdt mé hinh phé bién trong so nhitng nguwoi tiéu ding trung thanh véi thiong hiéu, vi

du. Ngoai ra, mot $6 du khdach da hai long voi mot cong ty hodc diém dén cu thé trong qua khir co thé sé lya
chon lai trdai nghiém do.)

bap an: B.

Question 39. B

Phwong phap:

Vi chd trong can mot cau hoan chinh nén cin dya vao nghia ciia cac ciu trude va sau né dé xac dinh sy tuong
quan tr d6 chon dap an c6 nghia phu hop voi ca doan.

Finally, some consumers will buy on impulse. (39) . It is, in fact, a pattern of behaviour
that is becoming increasingly prevalent - to the dismay of the operators, who then have less scope for
forward planning and reduced opportunities to gain from investing deposits in the short term.

(Cudi ciing, mét sé nguoi tiéu ding sé mua hang theo cam tinh. (39) . Trén thuc té, day la mét
kiéu hanh vi ngay cang phé bién - khién cdc nha diéu hanh kinh ngac, khi ho ¢6 it khéng gian hon dé ldp ké
hoach tride va giam co héi thu loi tir viéc dau tw tién givi trong ngdn han.)

Cach giai:

A. The products cost little, which means they are better known and more favoured by typical holiday
purchasers => khong phu hop véi ngit canh

(Cdc san pham cé gid thanh thap, nghia la chiing dwoe biét dén nhiéu hon va dwoc wa chuéng hon béi
nhitng ngieoi mua sam thong thieong vao dip 18)

B. While this is more typical of products costing little, it is by no means unknown among holiday purchasers
=> phu hgp voi ngit canh

(Mdc dii diéu nay thwong gdp & cdc san pham cé gid thanh thdp, nhung né khéng c6 nghia la khéng dwoc
biét dén doi voi nhitng ngwoi mua sam vao dip 16)

C. It doesn't matter whether products are unknown, it is typical of purchasers to have holidays costing little
=> khong phu hop véi ngilr canh

(Cho dix san pham c6 it nguoi biét dén hay khong, viéc nguwoi mua sam c6 nhitng ky nghi ¢é gid thanh thap
la diéu binh thuwong)

D. In the meantime, holidays costing little are known to be products typically favoured by many purchasers

=> khong phu hop v6i ngit canh
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(Trong khi d6, nhitng ky nghi ¢é gid thanh thdp dwoc biét dén la nhitng san pham thwong dwoc nhiéu nguwoi
mua wa chuong)

(Cho dii san pham c6 it nguoi biét dén hay khéng, viéc ngueoi mua sam cé nhitng ky nghi ¢é gid thanh thap
la diéu binh thuwong)

Cau hoan chinh: Finally, some consumers will buy on impulse. (39) While this is more typical of products
costing little, it is by no means unknown among holiday purchasers. It is, in fact, a pattern of behaviour
that is becoming increasingly prevalent - to the dismay of the operators, who then have less scope for forward

planning and reduced opportunities to gain from investing deposits in the short term.

(Cudi ciing, mot sé nguoi tiéu ding sé mua hang theo cam tinh. (39) Mdc di diéu nay thuong gdp 6 céc sin

phdam cé gid thanh thap, nhung né khéng cé nghia la khéng dwoc biét dén doi véi nhitng ngwoi mua sdm vio

dip Ié. Trén thiee té, ddy la mot kiéu hanh vi ngay cang phé bién - khién cdc nha diéu hanh kinh ngac, khi ho
c6 it khéng gian hon dé Ip ké hoach trude va giam co hdi thu loi tir viée dau tw tién giri trong ngdn han.)
Pap an: B.

Question 40. D

Phuwong phap:

Sau chd tréng 1 ménh dé bat ddu véi “where”nén chd tréng phai 1a ménh d& doc 1ap hoan chinh, can dich
nghia ctia cac dap an va 1an luot dién vao chd trong sao cho tao thanh cau dung ngit phap va phu hop vé nghia.
(40) where 'distressed stock' needs to be cleared at short notice and this can be stimulated by late
availability offers particularly.

((40) noi 'hang ton kho gdp khé khan' can dwoce thanh Iy trong thoi gian ngan va diéu ndy cé thé
dwoc thuc déy dac biét béi cdc wu dai vé tinh trang san ¢é muén. )

Cach giai:

A. Though such trait of impulse purchasing proves to be valuable => sai ngit phap vi ddy 1a ménh dé phu
thudc véi “though”

(Mdic di dic diém mua sam boc dong nay t6 ra cé gid tri)

B. So valuable is such purchasing trait that it proves to be impulsive => khong phu hop véi ngilt canh

(Pdc diém mua hang nhir viy cé gid tri dén mirc né t6 ra boc dong)

C. Such trait is so impulsive that it proves to be valuable to purchasers => khong phu hop voi ngir canh
(Tinh chdt boc dong nay t6 ra cé gid tri ddi véi ngueoi mua)

D. Such impulse purchasing proves to be a valuable trait, though => phu hop véi ngilt canh

(Tuy nhién, viéc mua sam béc dong nhw vy chimg t6 la mét déc diém c6 gid tri)

Cau hoan chinh: (40) Such impulse purchasing proves to be a valuable trait, though where 'distressed
stock' needs to be cleared at short notice and this can be stimulated by late availability offers particularly.

((40) Tuy nhién, viéc mua sam boc dong nhw vy ching 16 la mét déic diém c6 gid tri noi "hang ton kho gdp

khé khan' can dwoe thanh 1y trong thoi gian ngdn va diéu nay cé thé dwoc thic ddy ddc biét boi cdc wu dai vé

tinh trang san cé6 muon.)
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(Viéc mua hang theo cam hirng dwoc chitng minh la mét ddc diém ¢ gid tri, déc biét trong nhitng trieong hop
“hang ton kho can dwoc thanh Iy gap” va diéu nay cé thé dwoc kich thich béi cac wu dai mua hang vao phiit
chot.)

Dap an: D.

Bai hoan chinh:

The process of sorting through the various holidays on offer and determining which is the best for you is
inevitably complex and individual personality traits will determine the eventual decision. Some people
undertake a process of extensive problem solving, in which information is sought about a series of products,
(36) each of which is evaluated and compared with similar products. Other consumers with no patience
to explore a variety of choices (37) will deliberately confine themselves to a small number of choices, for
the sake of their convenience rather than trying to guarantee that they buy the best possible product. This is
known as limited problem solving.

Many consumers engage in routinised response behaviour, in which choices change relatively little over time.
(38) This is a common pattern among brand-loyal consumers, for example. Also, some holidaymakers
who have been content with a particular company or destination in the past may opt for the same experience
again.

Finally, some consumers will buy on impulse. (39) While this is more typical of products costing little, it
is by no means unknown among holiday purchasers. It is, in fact, a pattern of behaviour that is becoming
increasingly prevalent - to the dismay of the operators, who then have less scope for forward planning and
reduced opportunities to gain from investing deposits in the short term. (40) Such impulse purchasing proves
to be a valuable trait, though where 'distressed stock' needs to be cleared at short notice and this can be
stimulated by late availability offers particularly.

Tam dich:

Qud trinh lira chon trong s6 cdc ky nghi dwoc cung cdp va xdc dinh ky nghi nao phit hop nhdt véi ban chdc
chdn rdt phire tap va cdc ddc diém ca nhan sé quyét dinh quyét dinh cudi ciing. Mot s6 nguoi thiee hién qud
trinh gidi quyét van dé kj luong, trong do ho tim kiém théng tin vé mot loat san pham, (36) méi sin phim
trong sé dé dwoc danh gid va so sdnh véi cdc sin pham twong tw. Nhitng ngueoi tiéu ding khéac khong cé
kién nhan dé kham phd nhiéu lira chon (37) sé ¢é ¥ giéi han ban thén trong mét so lwa chon nhé, vi si tién
loi hon 1 ¢6 gang dam bdo rang ho mua dwoc san pham tot nhat cé thé. Piéu nay dwoc goi la gidi quyét vin
dé c6 gidi han.

Nhiéu ngwoi tiéu ding c6 xu hwéng hanh dong theo théi quen, trong dé cdac lira chon thay doi twong doi it
theo thoi gian. (38) Pdy la mét kiéu mdu phé bién, chang han, ¢ nhitng ngwoi tiéu ding trung thanh véi
thwong hiéu. Ngodi ra, mét s6 khdch du lich da hai long véi mot cong ty hodc diém dén cu thé trong qud khiv
c6 thé chon trai nghiém twong tw mot lan nita.

Cudi ciing, mot s6 nguoi tiéu ding sé mua hang theo cam hirng. (39) Miic di diéu nay pho bién hon déi véi

cdc sdn phdm cé gid thap, nhung hoan todn khéng hiém gdp ¢ nhitng nguwoi mua hang cho ky nghi. Trén
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thuee té, ddy la mot kiéu hanh vi ngay cang phé bién — khién cdc nha diéu hanh lo ngai, vi ho sé ¢6 it kha ndng
lap ké hoach trude va giam co hoi thu loi tir viéc dau tw dat coc trong ngcfn han. (40) Viéc mua hang theo
cim hikng dwoc chirng minh la mt dic diém cé gid tri, ddc biét trong nhitng trwong hop “hang ton kho can

dwege thanh Iy gdp” va diéu nay c6 thé dwoc kich thich béi cac wu ddi mua hang vao phiit chot.
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